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PLUGGING INTO THE HALIFAX VEHI-
CLE CONFERENCE AND TRADE SHOW – 
When industry stakeholders from across 
the continent gathered in Halifax last May.

BIG RIG TRUCKERS ROLLIN’ IN FOR A 
SAFE DRIVE IN THE 2015 SPECIAL OLYM-
PICS TRUCK CONVOY – Big-hearted truck-
ers sign on for the latest edition.

THE ATLANTIC ROAD REPORT – Bridge 
memorializes Labrador vets. • More!

NEWS OF THE WEIRD – So what hap-
pened when Chevy issued the world’s first 
press release written entirely in Emoji?

KEEP ‘EM ROLLING SMOOTH – While the 
future looks secure for e-vehicles, bear in 
mind the features that will need servicing.

ELECTRIC AVENUE – Carter Hammett sur-
veys the landscape and gathers evidence 
of the e-car’s slow but sure inevitable march forward into the marketplace.

BUYING A USED CAR CAN BE ELECTRIFYING – E-vehicles are already helping to cre-
ate a new industry: the second hand vehicle with a twist, writes Kenneth E. Seaton

ORGANIC LIQUID DE-ICING…Rust’s Miracle Grow – Wouldja believe one more bad 
thing for the environment is that sketchy…beet juice??? We have a solution for that.

FEMALE TESTDRIVE STUDENTS: PUSHING THROUGH SOCIAL BARRIERS – Women 
are starting to make inroads in fields traditionally-dominated by men.

BIG RACES CLOSE OFF MARITIME RACING SEASON IN BIG WAYS- Here’s Tim Terry 
proactively offering the best tips to see another racing season off.

AXALTA SPONSORS SKILLS CANADA CAR PAINTING COMPETITION – Over 500 
students have the event, um, covered, during a  awareness –raising campaign.

YOU CAN’T CREATE THE FUTURE BY CLINGING TO THE PAST – Bob Greenwood 
calls out for car biz owners to let go of dated service approaches and move in synch.

THE RIGHT CARWASH – Jay LaRue weighs in on whether or not to wash your car at 
home or take it to the local carwash. Guess which side wins? 

FIX AUTO SECURES $8.2 MILLION INVESTMENT TO FUEL GROWTH – A major 
achievement to accelerate development of an already-powerful network is secured.

    WIN BIG! A 1:50 scale die-cast dump truck from Atlantic Cat,
    or a NAPA 126 piece tool set in our 2 BIG contests!!
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By Carter Hammett

ALTHOUGH THIS ISSUE OF 
AUTO AND TRUCKING AT-
LANTIC CELEBRATES THE 

EVOLUTION OF THE E-VEHICLE, 
THERE IS A STARK REALITY THAT 
ALSO NEEDS TO BE ADDRESSED: 
HACKING.

You read that right. 
For all intents and purposes, your car 

is a smartphone on wheels and as such it’s 
vulnerable to hacking as demonstrated in 
a recent Wired piece that sent the Internet 
into a tizzy after two ethical hackers re-
motely bypassed security in a Jeep Cher-
okee. Their actions affected everything 
from the brakes, steering, entertainment 
system, air conditioning, windshield wip-
ers and fans as the helpless driver sank 
into an accelerated state of frustration.

This scenario is yet another heads-up 
to the industry that keeps adding Internet-
connected components such as naviga-
tion, which are great for drivers but also 
up the ante in terms of vehicle vulnerabili-
ty. Fiat Chrysler issued a software fix, after 

the hackers breached the Jeep Cherokee’s 
Uconnect entertainment platform.  

Indeed, while self-parking and cruise 
control are pretty awesome features to 
have in your vehicle, the risk of being 
hacked increases. As of now, that’s a fairly 
difficult scenario to picture, but theoreti-
cally if automakers standardize their soft-
ware, becoming more uniform in the pro-
cess, the risk of violation also theoretically 
increases.

In response, the Ohio-based National 
Highway Traffic Safety Administration 
(NHTSA) has been hard at work hack-
ing into vehicles trying to stay ahead of 
the enemy, revealing in the process the 
multitude of ways your vehicle can be 
attacked: locks, lights, horns, seat belts, 
steering, engines are all up for grabs. Oh, 
did I mention that this can happen while 
the car is in motion?

Another element at risk of course, is 
consumer data privacy. Industry stake-
holders are working on addressing this 
matter as well. 

So, while the pundits work diligently 
trying to circumvent cyber attacks, what 
can you do to lessen vulnerability of your 
vehicle?

For starters, it’s wise to engage a trust-

worthy mechanic since a car’s diagnostic 
connection is a pathway where malware 
can be installed to allow a remote hack. 
There’s also a port underneath your dash 
on the driver’s side called the OBD-II. Be-
come familiar with it, especially visually. 
If it looks like it’s been subjected to foul 
play, call your dealership immediately.

Other things that you can do include 
not plugging unscreened devices into your 
vehicle’s USB, including music. These can 
help introduce malware which can in turn 
attack your car’s computer system.

Industry stakeholders can certainly 
contribute to the cause in numerous ways, 
including third-party testing and Internet-
based security updates, similar to what 
your home computer receives. The latter 
idea seems to be catching on as Ford an-
nounced a switch to this system earlier 
this year. Paying hackers to share data 
ain’t exactly a bad idea either. They can 
shed light on security flaws and pocket 
buckets o’ cash in the process. 

E-vehicle security was certainly one 
of the topics on the table at the seventh 
Electric Vehicle Conference and Trade 
Show back in May. With Halifax host-
ing, cross-sector stakeholders from across 
North America came together to discuss 

everything from vehicle charg-
ing to the latest developments 
in hybrid technology. A high-
light of the event was a cross-
country e-car race called the 
E-mazing Event, which show-
cased vehicles in a traditional 
cross country race that ended 
in Vancouver. 

ATA staffer James Somers 
has done an admirable job of 
encapsulating the event includ-
ing the importance that e-vehi-
cles can have on the economy 
and the future of infrastructure 
as they begin to penetrate the 
Atlantic market.

Although public acceptance 
is slowly growing, the popula-
tion is also gradually starting to 
wake up to the potential these 
amazing machines can offer. 

E-vehicles have already 
proven they’re a viable alter-
native to the dated concept of 
fossil fuels. It’s only a matter of 
time before they become a per-
manent part of the landscape.   

THE HACKABLE CAR

Letter from the Editor
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By James Somers

HALIFAX WAS THE HOST 
OF THE SEVENTH ELEC-
TRIC VEHICLE CONFER-

ENCE AND TRADE SHOW 2015 
ORGANIZED BY ELECTRIC MO-
BILITY CANADA (EMC) FROM 

MAY 25-TO-27. THIS WAS THE FIRST TIME THE 
EVENT HAS BEEN HELD IN THE MARITIMES.

In attendance were some of the Canadian lead-
ers in transportation electrification which included 
researchers, new technology developers, vehicle and 
charging station manufacturers, suppliers, fleet man-
agers, electric vehicle owners’ associations and stu-
dents.

This three-day event showcased many panels, 
presentations and keynotes outlining Canada’s cur-
rent status in Electric Vehicle (EV) technology, includ-
ing where the Atlantic region fits in that arena and, by 
studying the inroads made by other regions in North 
America, how to increase the awareness and the in-
frastructure within the East Coast. 

Panels included the social aspects of electric mo-
bility like the purchase price and what it’s like to 
drive an electric car with the weather, terrain, range 
of EVs and problems unique to the Maritime region. 
Other panels and discussions were centered around 
different aspects of an electrified transportation sys-
tem such as potential charging strategies for electric 
motor-driven public buses and newer “green” trends 
such as car sharing.

While there were presentations by Quebec Power 
and NB Power, the event was led by NS Power who 
was one of the major sponsors. During the three days, 
there were discussions on the technical impact involv-
ing Electric Vehicles on the power grid along with 
energy storage and using EVs to feed a “smart grid” 
where the energy from smart cars are fed back into 
the grid in times of need.

Also discussed were the benefits of car sharing 
and using an EV as the car to be shared. One-in-5 
users give up a car completely but more were likely 
to get an EV after using one as part of a car share 
program. Ultimately, one shared car replaces 20 per-
sonally owned vehicles.

Prior to the event, on Sunday major EV suppliers 
such as Kia, Ford, GM, Nissan, BMW, and Mitsubi-
shi were available for a popular public ride-and-drive 
session.  The average person was able to experience 
different EV models on Halifax streets. 

The event concluded with the start of the Emaz-
ing race, a national cross-country trek that showcased 

the ability of Electric cars to travel the distance from 
Halifax to Vancouver. 

“Innovation leading to improved battery perfor-
mance and infrastructure is an important factor con-
tributing to increased EV adoption. These two factors, 
innovation and infrastructure, were also the theme 
of this year’s conference.” said EMC chair Catherine 
Kargas. 

EMC’s website describe themselves as, “a national 
not-for-profit organization dedicated to the promo-
tion of electric mobility. The 140 members of EMC are 
from different industry sectors across the country and 
include infrastructure, technology and electricity pro-
viders, electric vehicle manufacturers, fleet managers, 
municipalities, universities, public transporters as well 
as EV owners groupings.”

So what does all this mean? It means a gap still ex-
ists between the public who percives that there is still 
a long way to go and supporters of the technology.

The expectation on the negative side is that bat-
tery technology needs to be in a position where an 
electric vehicle can travel 500 kilometres with a five 
minute charge time (the time it takes to fill a gas tank) 
in a unit that costs the same as their gas powered 
cousin, let’s say like a Ford Fiesta for $14,000. 

This is a reality that EV owners know is years 
away. It is also not what the electric car is to them.

In Canada, there are just shy of 11,000 electric cars 
with 51% PHEV (Plug in Hybrid Electric) and 49% Bat-
tery Electric Hybrid. In total there are 5130 in Quebec, 
3646 in Ontario and 1696 in BC with the rest scattered 
throughout the Prairies and the East Coast.

Based on data presented during the conference, 
EV owners are savvy enough to understand the bene-
fits and pitfalls of driving a car that runs on electricity. 
One of the biggest issues is making the public aware 
of those benefits and this was addressed during the 
conference. 

Starting with the dealer, they first see the early 
adopters who want to confirm what they read about 
EVs, both good and bad. They have questions and 
want to “kick the tires” for themselves. 

This is followed by the cautious customer who 
has heard about electric cars but does not know much 
about them outside of mainstream media. They’re re-
luctant to change traditional driving habits and want 
options and affordable price comparisons.

Finally there’s the buyer who has no interest and 
is terrified that they will electrocute themselves just 
trying to plug it in when it rains.

So this means dealers need to have at least one 
unit on hand for test drives, a charging station and 
at least one salesperson who knows about the tech-
nology; gas vs kilowatts, maintenance, what (if any) 
government rebates, charging stations, smartphone 

PLUGGING INTO THE HALIFAX 
ELECTRIC VEHICLE CONFERENCE 
AND TRADE SHOW
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apps, prepaid charging cards and a key 
issue - range.

This does present some problems 
however. More time devoted to selling 
means less profit. The dealer needs to 
decide if dedicating sales floor area to 
this enterprise justifies the interest. The 
consumer also needs the investment in 
specialized tools such as home charging 
stations. 

So in the end are EVs profitable to a 
dealer? One dealer in Quebec demonstrat-
ed that of the 214 EV units on his lot he 
had 100 new and 114 preowned. When 
these units sold, 35% of his total sales 
were EVs and those EVs were all new 
business – resulting in an increase of 35% 
business growth. We have yet to see that 
if a shift in decimal points of this example 
is viable in Atlantic Canada but ask the 
winner of the Electric Vehicle Dealership 
Inspiration Award: John Gordon of Green 
Rock EVS in Mount Pearl, NF for his opin-
ion.  (see sidebar).

The Canadian distribution numbers, 
listed above, reflect another issue - a re-
duction in the number of EVs in BC that 
was noticed when the incentive program 

was removed. The three major provinces 
that have the most number of electric cars 
are also the provinces that provide pur-
chase incentives. 

Purchase incentives go a long way to 
cut that price difference between tradi-
tional gas-powered cars and electric ve-
hicles. There are currently no purchase 
incentives in the Maritime provinces. 

Atlantic EV sales figures are so neg-
ligible at this point, there would be little 
impact to the bottom line of the provincial 
budget.

There is concern by some that an 
electric vehicle will not be contributing 
to road maintenance as the funds for this 
are generated from gas taxes. A battery 
powered auto would not contribute to this 
because it uses no gasoline. As with pur-
chase incentives, this is an issue that EV 
owners wish would not be a problem.  

This brings us to range, which is di-
rectly related to infrastructure. Electric 
cars need electricity. The “do-fer” solution 
at this time is two separate technologies: 
a battery-only and a hybrid system that 
uses a gasoline engine to provide current 
to an electric motor. The hybrid gets the 

range and comfort level for the traditional 
driver but does nothing for the electric 
only solution.

Is the infrastructure that difficult to 
support? There are three basic types of 
charging stations. For the home there are 
two units, the Level I - a 15 amp charging 
station that keeps you from having an ex-
tension cord running from your house. A 
home unit will cost about $800.  

Level II units range from 25-to-100 
amps and cost between $700-and-$1300. 
The higher the amperage, the shorter the 
recharge time.

According to conference data, 63% of 
EV owners charge their EV at home. Nine-
teen per cent also charge their EV at work, 
effectively doubling the commuting range 
of their vehicle. There is a spike in charg-
ing sessions on weekends.

An integral part of a more extended 
public infrastructure system are Direct 
Current Fast Chargers (DCFC). These units 
work in the 480-to-647 volt range and 
can produce a full charge from empty in 
roughly 30 minutes and aimed at a com-
mercial market installation.

Only 19% of Electric car users charge 

Future Technologies

PHOTO: JAMES SOMERS
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their car using a system consisting of commercial 
versions of the Level I, Level II and newer Level III 
(DCFC) chargers that are available to the public, yet 
this is perceived as the weak link in owning an EV 
as the general public believes in the possibility of 
running out of electric power while driving. 

Last October there was only one DCFC in ser-
vice in Quebec. By December that figure grew to 
seven and were strategically placed in urban, sub-
urban and “the corridor” - the highway system be-
tween Montreal and Quebec City. Currently (no 
pun intended) there are 12,000 charging sessions 
per month between the dozen DCFC units (which 
now includes one mobile charger - taking the scare 
out of being stranded).

Nova Scotia has made a step in this direction 
with the installation of the first High Power charg-
ing station in Halifax located at the Barrington 
Street Superstore. The dual port charging station 
was installed though NS Power in partnership with 
Loblaws and AddEnergie, the owner-and-operator 
of the largest charging station network in Canada. 
There are a number of Level II units around the city 
(including The Westin and the nearby Farmers Mar-
ket which was the starting point for the Emazing 
Race) but this marks the first high speed charger.

A request for support for electric vehicles was 
made to HRM in January leading up to the Electric 
Mobility Canada conference. Nova Scotia Electric 
Vehicle Highway Services asked Halifax to con-
tribute $16,000 toward installing 40 electric vehicle 
charging stations across Halifax, representing about 
14 per cent of the total installation costs.

The infrastructure could evolve gradually, 
fuelled by retail and consumer habits. A commer-
cial Level II charger can range from $1900-to-$2400 
not including installation compared to a commer-
cial gas pump at $9,000-to-$13,000. It is conceivable 
that retail locations could set up special parking for 
EVs, similar to Handicap and New Mother spaces, 
so that EV drivers can charge while they shop. 

There are a number of hotels that include over-
night recharging for EV owners, in particular Best 
Western in partnership with Sun County Highway 
“which was created to build the most sustainable 
electric vehicle infrastructure in the world.” Sun 
Country Highway sees this as part of an eco-friend-
ly tourism network where tourist spend more mon-
ey on their vacation and less on gasoline.

While finding a gas station is not that difficult, 
finding a charging station is a bit more challeng-
ing. This is where that darling of our modern times 
comes in, the Internet. There are several apps avail-
able for both smartphones and the on-board EV 
computer. By using GPS, a station can be located, 
a map to it presented and appointment made for a 
recharge.

Electric cars in the Atlantic region still have a 
way to go. Nova Scotia has less than 100 Electric 
cars and 45 charging stations, New Brunswick has 
less than 50 and 30 stations, Newfoundland less 
than 15 and 20 stations and finally PEI, with less 
than 10 and a disproportional 30 stations.

One of the final talks was presented by NSPow-

CONFERENCE 
ORGANIZATION 
COMMITTEE CHAIR 
DAVE SWAN…

On the conference…
“Think we have made progress, we have 

members of the EMC on the East Coast and 
we have large utilities, universities and in-
dividuals and a growing interest in electric vehicles,” said David Swan, 
Chair – Conference Organization Committee, “Some of the presentations 
were extraordinary. “The timing of NS Power’s presentation a few weeks ago 
describing excessive wind energy, which we had to back off the grid just un-
der extraordinary circumstances, and not something we can expect in the 
future. Electric vehicles can help solve that. The opportunity to use less diesel 
and gasoline in our province by going electric I think is very real. We import 
absolutely everything at the moment, there is not even a refinery here so 
there is no added value. All these things just send money out of the province.

“We have the opportunity to generate the electricity here and use it in 
our transportation. “I’m not naive. It is not going to happen overnight but if 
I can help it along, accelerate the process by a few years, then we have truly 
done our job.”

What about Incentives?
“Incentives will be difficult,” he said, “but as the students reported, we 

are not like the big three in Canada. Incentives can be a simple as allowing 
EVs to charge overnight; the same as we have thermal storage already in the 
province at a special lower rate for heating your home. That moves our load 
in the right direction, so that is a clear incentive. One might envision sales 
tax incentives, like various products that have no sales tax because we see 
social good in them. I’m an engineer, not a social scientist and not a politi-
cian, that’s for sure.”

As for the traditional service station?
“These cars are not going to be maintenance-free. You still need to 

change tires and other various things - but it will be different.
“My Dad was a mechanic and he rebuilt engines,and I watched him do 

it - and in the seventies, an engine that went 50-to-70 thousand miles at the 
time, you got a rebuilt. You did transmissions and so on. He lived his life in 
oil and grease.

“Modern vehicles have changed. Automatic transmissions used to be a 
big deal and he made a lot of money in automatic transmissions back then. 
Today they work well. So what has happened is the industry of servicing ve-
hicles, in general, has become more electronic with OBD II connectors  and 
so on, we are moving from a very mechanical to more of a technician type 
person who works on your car and replaces modular components.

“EV’s are the next extension of that. These are electronic vehicles, and 
because they are on the Internet, the dealer will already know of a problem 
because the onboard computer has diagnosed before you even arrive. So a 
light comes on and the car then reports an issue, ‘please take it to a dealer,’ 
then provides appointment times and so on. You take it to the dealer and 
they repair it. They know it’s coming and know what parts they need and 
can have them already shipped in.

“So that is kind of an extension of how we even manufacture cars now. 
At one time Ford had large warehouses of parts, there was not just-in-time 
delivery. I can imagine services as just-in-time.

“So people might have to change jobs, that’s true, but I do not know of 
any industry or profession that if you stop moving, your job is secure.”

Future TechnologiesAtlantic Racing News





er, whose support for electric 
cars was reinforced by their 
commitment to reduce the pro-
duction of electricity by coal 
from 76% in 2007 to 60% in 2015 
and then down to 45% by 2020 
so that electric cars can make an 
even less environmental impact 
than gasoline burning counter-
parts.  In the end, the confer-
ence outlined a Canadian Na-
tional Roadmap that suggested 
a shared vision for the next five 
years and a comprehensive ac-
tion plan with recommended 
targets, actions, timelines, costs, 
feasibility and contributions.  

Stakeholders suggested set-
ting out the goal of an EV in-
frastructure with more than 
2000 level II public charging 
stations with more than 50 DC 
Fast chargers in place with more 
to come.  The conference con-
cluded that more information 
is needed on the impact of the 
electrification of transportation, 
focusing on EV awareness, infra-
structure and business models 
including car sharing and public 
transit.   

Future Technologies
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Around the Atlantic

MEET YOUR NEW 
ATA GROUP 
BENEFITS & 
PENSIONS TEAM

THE AUTOMOTIVE TRADES ASSOCIATION (ATA) IS 
PLEASED TO INTRODUCE OUR NEW EMPLOYEE 
BENEFITS CONSULTANTS TO MEET THE GROWING 

NEED FOR INDUSTRY INSURANCE BENEFITS PROGRAMS.

Mr. Mark Denholm and Patty MacDonald from MacLellan & 
Moffat Benefits Experts bring a further level of experience and high 
level of service to the ATA program. 

Effective March 1, 2015, our Group Benefits Program has not 
only been expanded by sales personnel but the benefits offered will 
now include access to Group RRSPs and Pensions. 

The growth within the team members has moved us from 
PREFERRED STATUS with Medavie Blue Cross to ELITE STATUS 
awarding us better access to the benefit plans that we all know are 
paramount for the Automotive Industry to attract and retain good 
employees.

We are currently in the process of redesigning our Benefit Bro-
chure which we will be distributing through a direct mail out and 
personally delivering to as many automotive industry related com-
panies as we can reach. We are looking forward to meeting with 
industry employers very soon to further assist in taking advantage 
of this new program.

For more details, please contact the Automotive Trades Associa-
tion at ataatlantic@eastlink.ca or toll free 1-877-860-3805.

OUR TEAM: FRONT ROW LEFT: PATTY MCDONALD – MACLELLAN& MOFFATT BENEFITS EXPERTS, 
SHARON HOGG – MACLELLAN & MOFFATT BENEFITS EXPERTS, LISA JONCAS – L JONCAS IN-
SURANCE SERVICES. BACK ROW LEFT: MARK DENHOLM – MACLELLAN & MOFFATT BENEFITS 
EXPERTS, GRAHAM CONRAD – EXECUTIVE DIRECTOR, AUTOMOTIVE TRADES ASSOCIATION, 
CARLOS RODRIGUES – CORPORATE BENEFITS 2000.



By Megan Winsor

NEW BIG RIGS REGISTER AND 
MANY ARE COMING BACK 
TO ENJOY OUR PUBLIC RE-

TURN CELEBRATION WITH ICE ROAD 
TRUCKER, ALEX D. AND SINGER 
CHARLIE A’COURT

More big hearted truckers and sup-
porters join the Dartmouth, Nova Scotia 
Convoy (truckconvoyNS.ca) as it just gets 
better. Not only does Nova Scotia’s 1700 
Special Olympic (SONS.ca) Athlete’s have 
the support of Irving Oil as 2015 Convoy 
presenting sponsor, it also has a sustained 
focus on trucker safety and a public return 
celebration for trucking industry profes-
sionals and those who support them with 
amazing entertainment and fun.

While the connection between sports 
and trucking, health and safety may be 
obvious to many, it has a unique signifi-
cance with the trucking profession.  The 
sustained and early support from the 
Nova Scotia Trucking Safety Association 
(NSTSA.ca) which provides training and 
certifications to members throughout the 

province, has facilitated fundraising by 
over 150 truckers registered in the convoy. 

Fundraising with the “Trucker Buddy” 
program provides an opportunity for driv-
ers and sponsors to meet and support a 
specific SONS Athlete. In fact Alex D, our 
Ice Road Trucker and Convoy Marshall 
was motivated to support the Nova Scotia 
Convoy due in large part to a good friend 
who has a connection to a family mem-
ber with an intellectual disability. (trucker 
buddies below) Register early to drive as 
the September 19th 2015 Convoy will like-
ly have a waiting list with over 70 trucks 
already registered.

One of those early rigs to sign up to 
drive is Eassons Transport Ltd., safety cer-
tified by the NSTSA, registered for the first 
time. SONS talked with Gordie Atwood, 
an Eassons employee, about the NSTSA 
and getting involved with the World’s 
Largest Truck Convoy for Special Olym-
pics Nova Scotia. (SONS.ca)

This is the first year Eassons has par-
ticipated in the convoy. Hopefully it will 
be the first of many! “What we don’t do 
this year we will be involved with next 
year,” Atwood continues. “This year, we’re 
looking at doing something within Eas-

sons to support the convoy.”
Eassons works closely with the NST-

SA, who is another supporter of #Con-
voyNS2015. NSTSA regularly conducts 
audits to guarantee that all of Eassons 
trucks, procedures, and policies are up 
to standard. Trevor Bent, an Eassons em-
ployee, serves on the NSTSA’s executive 
team of board of directors.

The fundraising efforts of Convoy 
drivers and Trucker Buddies provide re-
sources to implement new demonstration 
sports such as rhythmic gymnastics at the 
2015 Summer Games amongst the 860 
Athletes Halifax who participate. Beyond 
intense sports competition, Convoy funds 
assist in delivering the “Active Start” pro-
gram for children 2 to 12 years old.  

Special Olympics Nova is dedicated 
to providing health services and educa-
tion to Special Olympics athletes, while 
changing the way health systems interact 
with people with intellectual disabilities. 
During our 2015 Summer Games, with 
the tremendous help of volunteers from 
Dalhousie School of Ophthalmology they 
delivered the ‘Opening Eyes’ services to 
Athletes. 

We are excited to welcome a second 
BIG RIGs dealer in Nova Scotia to our 
event – East Coast International will join 
Nova Truck Centres (eastcoastint.com) to 
showcase their support of the trucking in-
dustry and its interest in helping the Nova 
Scotia community. It’s “Up time” for Truck 
Convoy 2015.

Another important Convoy partner is 
the law enforcement and military commu-
nities in Nova Scotia, collectively referred 
to as The Law Enforcement Torch Run® 
(LETR).  The mission of the LETR for Spe-
cial Olympics is to increase awareness 
and raise funds for the Special Olympics 
movement. The support and assistance 
of the Department of Defence (DND) at 
Shearwater, the site of our convoy and re-
turn celebration is as you would expect 
… top notch, and with military precision!

Join our Convoy and Celebrate! Signup 
forms are available on our website or by 
contacting Anne Marie Shannon by email 
or phone at (902) 429 – 2266 ext. 2.   

BIG RIG TRUCKERS ARE ROLLIN’ 
IN FOR A SAFE DRIVE IN THE 2015 
SPECIAL OLYMPICS TRUCK CONVOY

Truckers Corner
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NEWFOUNDLAND AND LABRADOR
Provincial Government Recogniz-

es Labrador Veterans
The Provincial Government, in coop-

eration with the Royal Canadian Legion, 
announced July 1 at a Memorial Day cer-
emony in Happy Valley-Goose Bay, that 
the bridge spanning the Churchill River 
has been named the Veterans Memorial 
Bridge. The name is in honour of Labra-
dorians who served in wars and major 
conflicts both past and present. 

“I am pleased to join with residents 
of Newfoundland and Labrador, and 
members of the Royal Canadian Legion, 
Branch 51, to officially name the bridge 
spanning the Churchill River the Veterans 
Memorial Bridge. 

Men and women from Labrador have 
served in major conflicts and wars over 
the years, including the First and Sec-
ond World Wars, the Polish Free Forces, 
the Korean Conflict and the Boer War, 
and this new name is a fitting tribute 
to their honour. The Veterans Memorial 
Bridge will help ensure the memory of 
our many veterans and their sacrifices 
will carry on for generations to come.” 
- The Honourable David Brazil, Minister 
of Transportation and Works

Construction on the Veterans Memo-
rial Bridge started in the fall of 2004 and 
opened to traffic with the Trans Labrador 
Highway extension to Cartwright in 2009. 

“As the Minister of Labrador and Ab-
original Affairs, I am honoured 

to join with the Labrador community in 
officially naming the Veterans Memorial 
Bridge in honour of our local veterans. 
The bridge itself is a symbol of con-
nectedness, a source of unity and, in a 
very tangible sense, freedom. These ide-
als formed an integral part of our veter-
ans’ call to duty. This bridge is a fitting 
tribute to their commitment to our free-
dom and safety in all major conflicts.” 
- The Honourable Keith Russell, Minister 
of Labrador and Aboriginal Affairs

The Veterans Memorial Bridge was 
constructed at a cost of approximately 
$23 million. It is the longest bridge in 
Newfoundland and Labrador spanning 
360 metres. Newfoundland and Labrador 
has a proud history of recognizing its vet-
erans as evidenced by the Veterans Me-
morial Highway, Memorial University and 
the ferries Beaumont Hamel, Flanders and 
Gallipolli.

NEW BRUNSWICK
Investment of $19.2 million for 

Route 11 through Strategic Infra-
structure Initiative

Work will soon begin on the twin-
ning of Route 11 between Route 15 and 
the Shediac River thanks to funding from 

the provincial and federal 
governments.

“Strategic infrastruc-
ture investments are 
a cornerstone of our 
government’s plan 

to create jobs and stimulate New Brun-
swick’s economy,” said Premier Brian Gal-
lant. “Route 11 is a key transportation cor-
ridor for many businesses from all regions 
throughout the province. These upgrades 
to Route 11 will facilitate the movement of 
people and goods which will in turn help 
us create jobs and will improve highway 
safety.”

Phase 1 includes twinning 6.8 kilo-
metres of highway from Route 15 to the 
south side of the Shediac River, construc-
tion of one new interchange, as well as a 
new grade separation and modifications 
to three other existing interchanges. The 
2015-16 provincial capital budget allocated 
$19.2 million to begin this work through 
the provincial government’s Strategic In-
frastructure Initiative.

The Route 11 twinning project was se-
lected to receive funding for up to half of 
the eligible costs, to a maximum of $27 
million under the federal government’s 
New Building Canada Plan.

“I am pleased that we are starting con-
struction on Route 11,” said Transportation 
and Infrastructure Minister Roger Melan-
son. “This project is of great importance 
for safety, trucking, trade and travel. It will 
also boost our economy, both in the short-
term through immediate job creation and 
in the long-term through the building of 
strategic infrastructure to support eco-
nomic development.”

Route 11 is a part of the national 
highway system. The section of highway 

THE ATLANTIC ROAD REPORT
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to be twinned in the Shediac area has a 
traffic count of about 19,000 vehicles per 
day with seasonal peaks exceeding this 
volume. One of the busiest areas is the 
Shediac interchange at Route 15 where 
traffic flowing from Moncton, Cap-Pelé, 
Scoudouc, Prince Edward Island, Shediac 
and further north meets.

“The federal government is committed 
to supporting our communities so we can 
ensure a better quality of life for all Ca-
nadians and their families” said Moncton-
Riverview-Dieppe MP Robert Goguen. 
“With the New Building Canada Fund, 
our government’s support for public in-
frastructure and strengthening our com-
munities has never been stronger. We are 
pleased to work with the Government of 
New Brunswick to invest in Highway 11 
and approve other projects under the New 
Building Canada Fund. These investments 
are focused on creating jobs, promoting 
growth, and building strong, prosperous 
communities across Canada.”

NOVA SCOTIA
William Davis, Lost Miners Hon-

oured With Route Name
The road leading from Dominion to 

New Waterford, Cape Breton Regional 
Municipality, Trunk 28, has been ceremo-
nially renamed William Davis Memorial 
Trail, in honour of the Cape Breton miner, 
and all those lost in Nova Scotia’s coal 
mines. 

The new sign was unveiled June 11, 
as part of William Davis Miners’ Memo-
rial Day. Davis Day is a time to reflect on 
the culture of Nova Scotia’s coal mining 
communities and to honour the memory 
of those who died tragically while mining 
in the province. This year marks the 90th 

anniversary of the miner’s death.
“William Davis died standing up for 

his community and the rights of his fel-
low miners, and his sacrifice stands as 
an enduring symbol of worker’s rights,” 
said Transportation and Infrastructure 
Renewal Minister Geoff MacLellan. “It is 
fitting that his name will mark this route, 
reminding us of an important part of the 
history of Cape Breton that should be pre-
served and passed on from one genera-
tion to the next.”

On June 11, 1925, striking coal miners 
in Cape Breton were pushed to despera-
tion when the coal company cut off their 
access to water and electricity, including 
at local hospitals. In an attempt to have 
the services restored, the miners marched 
16 kilometers from Glace Bay to the com-
pany’s facilities in New Waterford. Soon 
after reaching their destination, the com-
pany police began firing at the unarmed 
miners, killing 37-year-old William Davis 
and wounding others.

Davis’s death became a symbol of the 
determination and resolve of the miners 
in their struggles. At a later union conven-
tion, June 11 was declared Davis Day. The 
tradition of commemorating Davis Day 
has since evolved from memorializing the 
events of 1925 to remembering all miners 
who died in mine accidents. 

PRINCE EDWARD ISLAND
Students challenge Islanders to 

Leave the Phone Alone
Safe driving and safe streets for all Is-

landers is the goal of the Leave the Phone 
Alone Campaign that targets distracted 
driving, says Transportation Minister 
Paula Biggar. 

“This year, teenagers on the Island 

are taking up the safety challenge to keep 
their eyes on the road,” said Minister Big-
gar. “It is great to see Island students tak-
ing the lead in raising awareness of the 
dangers of distracted driving.”

Since 2013, the Government of Prince 
Edward Island has partnered with Insur-
ance Bureau of Canada (IBC) and Hot 
105.5 FM on this annual road safety cam-
paign aimed at curbing the dangerous 
practice of texting and driving. 

“Nearly 80 percent of collisions involve 
some form of distraction, “said Amanda 
Dean, Vice-President, Atlantic, Insurance 
Bureau of Canada. “It is extremely dan-
gerous and socially unacceptable to use a 
phone while driving. IBC is proud to be 
part of this year’s Leave the Phone Alone 
high school challenge.”

In the campaign’s inaugural year, 
4,500 Islanders took the pledge. Last year, 
that number grew to more than 5,000 
pledges. This year, high school students 
gathered 2250 pledges, as part of the High 
School Challenge.

All Island high schools participated. 
Students competed to sign up as many 
classmates and community members as 
possible and Charlottetown Rural High 
School won the challenge, collecting 860 
pledges to leave the phone alone. 

“HOT 105.5 is pleased to partner with 
the Province of PEI and the Insurance Bu-
reau of Canada in promoting Leave the 
Phone Alone, said Jennifer Evans, General 
Manager of Ocean 100 HOT 105.5.”This is 
such an important message to communi-
cate to Islanders and our listeners in the 
hopes of keeping PEI roads safe,”

The “Leave the Phone Alone- Don’t 
text and drive” campaign continues 
through the end of the year.   
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NEWS OF THE WEIRD
BITS AND PIECES OF AUTO-RELATED WEIRDNESS COLLECTED FROM 
AROUND THE WORLD, BECAUSE WE CAN…

CHEVY ISSUES PRESS RELEASE 
COMPOSED IN EMOJI

In an effort to stay relevant, Chevro-
let published a press release in June writ-
ten entirely in emoji to introduce the 2016 
Chevrolet Cruze. While the glyph-based 
language system has surely impacted the 

way today’s world communicates, the dif-
ficulty of translating the press release ex-
emplifies that it should not be a primary 
form to interact with each other. 

The officially decoded chevrolet press 
release #ChevyGoesEmoji:

The all-new 2016 Cruze blends in-
novative technology, striking design and 
impressive efficiency into one sporty ride. 
It’s the best new thing since sliced bread 
for stylish and socially connected people. 
a chevrolet spokesperson said: ‘we had 
the idea that the new Cruze could change 
the world.’

Design: Athletic build, stylish and 
good looking

Technology: 7 connected devices with 
available 4G LTE Wi-Fi. cool! first in its 
class to offer compatibility with apple car-
play and android auto. bluetooth compat-
ible. touch screen. speakers/music.

Seating: seats 5
Fuel efficiency: the 2015 Cruze offers 

an EPA-estimated 35 mpg hwy. the 2016 
Cruze is expected to offer better fuel 
economy, which is awesome. Look at how 
much time will pass before you need to 
fill up your tank again!

Safety: 10 air bags. comes with OnStar 
standard for 6 months.

Available: soon! coming in Spring 
2016.

Available: globally
In conclusion, get ready to go places 

in your Cruze. It has the technology and 

fuel efficiency you need wrapped up in a 
fun ride. Prepare to fall in love.

Rush hour could see data traffic dou-
ble in certain cells, presenting major chal-
lenges to network planning and optimiza-
tion teams

BEING CONNECTED NOT ALWAYS 
WHAT IT`S CRACKED UP TO BE

A new independent study from Machi-
na Research released in May reveals the 
network management challenges that 
connected cars will present to mobile 
operators. The report, commissioned by 
network assurance and analytics company 
TEOCO, reveals that rush hour will have 
grave implications for mobile networks, 
with certain cells set to experience a 97 
per cent increase in data traffic over the 
next ten years. Connected cars will be the 
key driver of this sharp increase in net-
work usage.

“Connected cars, as with other M2M 
devices, don’t behave like smartphones,” 
said Matt Hatton, founder and CEO, 
Machina Research. “They represent a 
very diverse set of challenges to opera-
tors through highly varying network traf-
fic patterns at different times of the day.”

Mobile operators are preparing for a 
significant rise in machine-to-machine 
(M2M) connections. By 2024, Machina 
Research anticipates that mobile networks 
will see these connections increase from 
250 million in 2014 to more than 2.3 bil-
lion worldwide. Despite this, M2M appli-
cations and services will account for just 
4 per cent of overall network traffic in the 
same timeframe. M2M devices, including 
connected cars, might not consume high 
volumes of data, but they do have very 
different demands to tablets and smart-
phones, which operators must make spe-
cial plans for.

Hatton continues, “In terms of overall 
data volumes, connected cars don’t pre-
sent much of a problem. But network re-
source management is not based on total 
traffic volume, it’s based on particular cell 
sites during peak times of network use. 
If connected cars regularly cause network 
traffic spikes in a particular location that 
can’t be met, there are implications for op-
erators in meeting SLAs and delivering a 
positive quality of experience.”

Carter’s Corner
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“The connected car is just one of 
many  M2M use cases  that will put new 
and unusual demands on network usage 
that mobile operators will need to resolve,” 
said Steve Bowker, VP Technology and 
Strategy, TEOCO. “In all cases, operators 
will need to identify where and when the 
network traffic is generated, measure the 
volume, and analyze the type of traffic as 
well. They’ll need to more seriously con-
sider how to cope with these demands for 

reduced latency, higher bandwidth, more 
signaling and higher QoS. This requires 
a more sophisticated and comprehensive 
approach to mobile network planning.”

The report outlines a number of areas 
that operators must prioritize to cope with 
the uptake in  M2M  connections. These 
include:

Dynamic network management and 
RAN optimization: this applies to both to 
RAN and backhaul planning and necessi-

tates a multi-faceted approach to network 
management that can cope with varying 
demands from different devices for net-
work capacity and QoS

 Support for greater diversity in access 
networks:  operators will need to cope 
with, and manage the inter-relationship 
between all access networks (including 
Wi-Fi, LPWA networks) at their disposal. 
This includes the management of both li-
censed and unlicensed spectrum.

More sophisticated planning tools: 
based on existing trajectories, M2M is 
likely to make up two thirds of all con-
nections within the next ten years. Op-
erators will need planning tools that can 
cope with this diversity.

An increased focus on device manage-
ment: the number and diversity of devices 
connecting to a network will increase 
exponentially. A robust certification pro-
cess and service assurance capabilities are 
therefore needed.

NO GUTS, NO GLORY
Uexpress.com reported on an incident 

earlier this year, about a 17-year-old bicy-
clist who was broadsided by a motorist at 
rush hour in Sheffield, England, on March 
6, a woman at first alighted from the car to 
help. However, upon seeing the extent of 
the cyclist’s injuries, she apologized and 
walked away, telling the sprawled-out vic-
tim that her children were in the car and 
would be “scared” to see all that blood -- 
and so she would drive them on to school. 
(Witnesses provided a description of the 
vehicle, but the hit-and-run driver was still 
at large.) 

MOTOR MOUTH
It seems as if not all April Fool’s 

pranks were limited to offices, BMW is-
sued the following phony press release as 
it got in on the act: “On average, rugby 
international Chris Robshaw makes ap-
proximately 18 tackles per match. With 
this in mind, BMW has developed the RU 
Series – a new line of mouth guards offer-
ing players the same impact protection as 
our drivers.

Rigorously tested at the highest level, 
the mouth guard is entirely made up of 
ethylene-propylen-dien rubber – standard 
protection in the door seals of all BMW 
models. The interior of the guard uses 
tyre tread technology and grips accord-
ingly, while the BMW signature kidney 
grille lies between the front incisors acting 
as an elegant respiration vent. If you’d like 
to know more about the BMW RU Series, 
please contact our Head of Product Fab-
rication, Uwe.Gotobekidin@bmw.co.uk or 
call 0800 093 61 61.”   
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KEEP ’EM ROLLING SMOOTH
WHEN MANAGING YOUR ELECTRIC VEHICLE, THERE’S A LOT MORE 
TO CONSIDER THAN JUST BATTERIES

By Dino Hatz

THE ELECTRIC 
AND HYBRID 
TECHNOLOGY 

ROLLING ON OUR 
ROADS WILL EVEN-
TUALLY FIND ITS 

WAY INTO SERVICE BAYS ACROSS 
THE NATION. 

While some things may look familiar, 
we might want to take note of a couple 
of unique characteristics that these vehi-
cles possess, and some of the challenges 
we may face with customer satisfaction 
issues about ride quality especially when 
wheel and/or tire replacement service is 
performed.

One of the biggest concerns, for 

electric vehicle owners and manufactur-
ers alike, is the distance the vehicle can 
be driven before the battery requires a 
recharge. On various blogs and electric 
vehicle enthusiast websites there are dis-
cussions about tricks and tips for extend-
ing range on a single charge. One sub-
ject which gets repeated play is tire pres-
sure. The consensus around this subject 
is that more is better, where elevated tire 
pressure reduces rolling resistance and 
therefore reduces the energy required to 
maintain a vehicle at speed. This idea isn’t 
new, as maintaining proper tire pressure 
has always been framed in discussions 
around reducing consumption with fossil 
fuel-powered vehicles as well. 

Some electric and hybrid vehicle man-
ufacturers are specifying 36-to-39 psi on 
the information placards affixed to the 
doors or door jambs on their products. 
This is already higher than what we might 

Future Technologies
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be accustomed to. One German vehicle 
manufacturer specifies 60 psi for one of 
its electrically propelled offerings while 
some vehicle owners of various brands 
have taken to raising the pressure to the 
maximum specified on the sidewall of the 
tire in an attempt to maximize their mile-
age potential. It’s not uncommon to see 
pressures upwards of 43 psi posted on 
various websites.

While raising tire pressures may ex-
hibit some rewards it also raises road feel 
as the tire sidewalls get stiffer, further en-
hancing the transmission of road imper-
fections to the occupants of the vehicle.  
The effect is further exacerbated by the 
removal of the background noise and 
harmonics emanating from the traditional 
combustion engine configuration. 

We now have a package that allows 
the occupants of the vehicle to tune into 
harmonics that may have been previously 
masked by the ambient noise produced 
by the engine and drivetrain.

If road imperfections are likely going 
to be more evident, the same must be ex-
pected of imperfections about the tire and 
wheel assembly. 

The industry on the whole is already 
experiencing higher incidents of vibration-

related complaints partly due to contribut-
ing factors like stiffer-and-lighter chassis 
construction as well as the growing trend 
towards low profile tires on OEM wheel 
fitments. More than 50 percent of the vehi-
cles rolling off of the assembly lines since 
2011 are shod with below-50 series aspect 
ratio tires.

Stacked runout tolerances and im-
proper bead seating introduced by a tire 
exchange or a tire damaged by a road haz-
ard can create a situation that could raise 
the road force variation values (RFV) on a 
given wheel assembly. This could lead to 
a vehicle owner being less-than-satisfied 
with the smoothness exhibited by their 
ride and/or a new set of tires being pur-
chased.  On a vehicle operating with el-
evated tire pressure, the goal should be to 
install wheel assemblies that exhibit road 
force variation values that are lower than 

those specified by the OEM in question.
 Road force variation limits are post-

ed in technical service bulletins by most 
OEMs but in general limits on passenger 
vehicles should not exceed 15 lbs of RFV 
and maybe even lower than 10 lbs of RFV 
on vehicles that exhibit greater vulnerabil-
ity- to-ride harshness.

A good point to start from in prepa-
ration to adjust to the new reality about 
wheel and tire service, should perhaps 
be focused around the tire mounting and 
balancing equipment itself. It has become 
more important than ever to familiarize 
ourselves with the equipment manufac-
turer’s recommendations for operation 
and maintenance. This should include 
scheduled daily calibration checks, prop-
er mounting technique as well as replace-
ment of excessively worn adapter cones 
and shafts on wheel balancers.

On the tire changer side of the equa-
tion we might consider switching to the 
newer paste type of mounting lube as 
well as applying adequate amounts of it  
to help assure proper bead seating during 
the inflation process.

When in doubt or for further informa-
tion, contact your local equipment service 
professional.   

Future Technologies
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ELECTRIC AVENUE: NOTES AND 
EVENTS FROM THE EV WORLD
By Carter Hammett

AS CANADI-
ANS VEHICLE 
OWNERS BE-

COME MORE AWARE 
OF GREENER OP-
T I O N S  B E F O R E 

THEM, THEY ARE STARTING TO 
REALIZE THE MERITS EVS OFFER. 
HERE’S A ROUND UP ARTICLE THAT 
CAPTURES SOME ACTIVITY IN 
CANADA AND ABROAD.

While electric vehicles are ever-so-
slowly making their way  into Canadian 
marketplace, events like the recent EV 
show in Halifax strongly indicate the fact 

that Canadians are slowly waking up to 
the potential of these alternative drives.  

At the beginning of the year, about 
11,000 plug in electric vehicles have been 
moved in Canada since 2011. The Chevy 
Volt is the star here, representing about 37 
percent of all Canadian sales. The Nissan 
Leaf comes in second with the Tesla Mod-
el S clocking in at third. Sales figures for 
those three cars account for about 70%of 
all electric vehicles thus far. 

At the conclusion of last year, plug-
in EVs held on to about 0.27 Canadian 
market share. In other words, about one 
in 300 Canadians purchased an EV. That 
might not sound like much, but that figure 
has grown by ten times in just four years.   

Quebec and Ontario dominate EV 
sales, driven in part by healthy rebates for 
these types of cars. BC introduced a new 
rebate program last March. 

Those are all encouraging numbers 
and stats. It reflects sector growth as Ca-
nadian car buyers begin to incorporate 
environmental foot prints into their pur-
chasing decisions. More than that, the 
sector stands poised to create impact in 
a number of different sectors, including 
trucks, racing and fleets.  Let’s have a look 
at some of the activities happening in the 
electric vehicle sector.

BUT DO WE HAVE TO ASSEMBLE 
THE CHARGER TOO?

Early in July, furniture do-it-yerself gi-
ant Ikea, announced the national rollout 
of vehicle charging stations in each of 
their locations across the country. 

Targeted to be fully implemented by 
August 2015, this event will mark be the 
first national retailer to have EV charging 
stations at all outlets.

Future Technologies
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Charging will be free on a first-come, 
first-served basis. The retail juggernaut 
has paired up with Sun Country Highway 
on a project that includes two SCH-60 
Level 2 60 amp charging stations.

“Installing electric charging stations 
at all IKEA Canada stores reinforces our 
commitment to sustainability” said presi-
dent Stefan Sjostrand. 

 Ikea is usually located close to ma-
jor transportation corridors and a typical 
visit to the store would not only enhance 
the shopping experience of the driver, it 
would also allow enough time for a driv-
er to ramp up their battery, eliminating 
range anxiety—something many EV driv-
ers face--in the process. 

Globally, IKEA have committed to an 
additional $1 billion EU for climate change 
action. The dollar amount is composed of 
a EUR 600 million commitment to invest 
in renewable energy that will be bolse-
tered by a commitment of EUR $400 mil-
lion from the IKEA Foundation, which in 
turn will support communities most af-
fected by climate change. 

BMW LAUNCHES ELECTRIC 
HEAVY TRUCK 

In July, BMW introduced its first all-
electric heavy-duty truck into service in 
Munich. The 40-ton vehicle -- Designed 
by the Dutch manufacturer Terberg, the 
40-ton vehicle is powered by batteries that 
take three-to-four hours to charge. Once 
fully-charged, the truck can chart a range 
of up to 100km. Technically speaking, the 
truck can work a full day without the ben-
efits of additional charging. 

BMW’s press release states that the 
“electric truck will be exclusively charged 
with electricity from renewable sources. 
The combination of this and alternative 
driveline means the truck is CO2-free, 
quiet and generates almost no fine parti-
cle pollution.” 

 Hermann Bohrer, Head of the BMW 
Group Plant in Munich: “With our elec-
tric truck, we are sending another strong 
signal for sustainable urban mobility. We 
are contributing to reducing emissions in 
the city and are proud to be the first au-
tomotive manufacturer in Europe to use 
an electric truck of this size to transport 
materials on public roads.” 

As of this writing, there is still no 
word from BMW as to whether the com-
pany has plans to introduce the  vehicle to 
North America. 

INTACT DRIVES FOR LEADERSHIP IN 
INSURANCE FOR ELECTRIC VEHICLES

Quebec drivers scored a minor wind-
fall after Intact Insurance reached out to 

drivers on two fronts last April.
The first, was a 20% discount for elec-

tric vehicle owners on their automobile 
insurance premium. The company stated 
the preferred rating, which applies to per-
sonal automobile insurance, was a way to 
recognize green drivers. 

An added bonus to new customers 
was a year’s free membership in the As-
sociation des Véhicules Électriques du 
Québec, which opens the door to numer-

ous exclusive benefits including a dis-
count on the purchase price of a charger 
for their home.

Intact Insurance is  collaborating with 
the Association des Véhicules Électriques 
du Québec to help AVÉQ pursue its mis-
sion to inform the public, stimulate inter-
est in electric-powered transportation, 
and ultimately contribute to growing the 
electric vehicle fleet in Quebec.
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KIA SOUL TAKES HOME CANADIAN 
GREEN CAR AWARD 

Back in March at Toronto’s Green Liv-
ing Show, The Kia Soul EV won the 2015 
Canadian Green Car Award as the vehicle 
best combining environmental benefits 
with mass-market appeal.

Winners in six categories were named 
by a group of 14 automotive journalists.

Besides the overall award, the Kia also 
took the battery/electric zero emission cat-
egory.

Other award winners included:
Plug-in hybrid: 
Porsche Cayenne S E
Conventional hybrid: 
Honda Accord
Internal combustion, efficient 
gasoline or diesel: 
Volkswagen Golf TDI
Efficient three-row family vehicle: 
Kia Rondo
Fun car: 
Mini Cooper S

That’s just a few of the highlights from 
a world that’s radically shifting towards 
a green vision. The final words rest on a 
June report by Plug n’ Drive  which re-
ported that drivers can cut greenhouse 
gas emissions by up to 95% if they switch 
to electric vehicles. Focusing on Ontario, 
the report stated that the province has the 
potential to reduce gasoline consumption 
by up to 5.8 million litres each year. 

 “EVs can play a key part in helping 
Ontario reduce its dependence on oil,” ac-
cording to a press release that accompa-
nied the report. 

However, the reason electric vehicles 
are so effective in Ontario has little to do 
with the cars technology and everything 
to do with the province’s electricity grid. 

In 2013, Ontario phased out much 
of its coal-fired power. Most of the grid 
is now powered by cleaner energy with 
about 10 per cent of the province’s elec-
tricity coming from natural gas. 

What this means is that the electricity 

that powers the province’s electric vehi-
cles is about as clean as it gets. 

Compare this to Alberta, Saskatch-
ewan, and yes, Nova Scotia, where elec-
tric vehicles are actually more polluting 
because a substantial amount of that elec-
tricity comes from coal. 

Nonetheless, electric vehicles in New-
foundland, BC and Quebec are still consi-
derd a greener option in those provinces. 

The opportunity for EVs to decrease 
emissions is moving forward, as sales of 
the vehicles continue to progress.  To cap-
italize on that, at least four new EV car 
models are expected to land in Canada 
during this year.  

The report does much to substantiate 
that EVs are here to stay and are poised 
for upward sales mobility as Canadians 
become more conscious about alterna-
tives to fossil based fuels and are offered 
the chance to reduce their carbon foot-
print. It’s no longer a matter of “if” but 
“when.”     
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By Kenneth E. Seaton

WHILE THE 
COSTS OF 
T R A D I -

TIONAL NEW GAS-
GUZZLERS KEEP 
CLIMBING, SAVVY 

DRIVERS LOOKING TO SAVE A FEW 
BUCKS ARE BEGINNING TO REALIZE 
THE BENEFITS FOUND IN SECOND-
HAND EVS. 

So the time has come and you have 
finally decided to take the plunge and re-
place your old jalopy. With so many in-
teresting choices before you it could be 
a hard decision. What manufacture and 
type of vehicle are best for you? Do you 
buy new or used; gas, diesel, hybrid or 

electric? Or, maybe you may want to con-
sider looking into a pre-owned electric 
vehicle (EV). 

There are many car purchasers who 
prefer to and will only buy a used vehi-
cle.  That’s because they really hate the 
thought of paying for those infuriating ex-
tra initial charges that are usually added 
on to a new vehicle. And…who likes get-
ting nailed with lowered depreciation val-
ues the minute that your new car rolls off 
the dealership lot?

GO GREEN OR DON’T GO
Some conventional car owners are 

also growing tired of hearing the ding 
of gas prices going up. Other drivers 
are concerned about air pollution and 
the environment. Since electric vehicles 
don’t consume gasoline or directly yield 
greenhouse gas emissions, there has been 
growing government support for their 
development, production and sales. Addi-

tionally, some provinces are now offering 
financial enticements and tax incentives to 
tempt drivers into purchasing an electric 
vehicle.

Now right off the lot, EVs may appear 
to be thousands of dollars more costly 
than their internal-combustion equiva-
lents. With time however, EVs should 
prove to be less costly to operate. They 
are much simpler mechanically than in-
ternal-combustion vehicles, have far fewer 
parts and require less costly maintenance. 
Most of the EVs perceived high cost re-
sides with its battery. As manufacturing 
expands, production costs drop and bat-
tery production increases, then overall EV 
costs will fall.

Overall, it appears that purchasing a 
new EV is a great idea and more people 
are doing it. One way that this should 
potentially interest any future used-car 
purchasers is that; statistics show that 
typically around seven percent of new car 

Future Technologies

BUYING A USED CAR 
CAN BE ELECTRIFYING
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purchasers experience buyer’s remorse 
during the first months after their pur-
chase. This means that within a very short 
period of time there will be any number 
of low-mileage, low-usage and well main-
tained used electric vehicles just waiting 
to be purchased.

If you think that a pre-owned electric 
car is beyond your financial reach, then 
perhaps it’s time for a rethink. As more 
and more EVs hit the road and thanks 
to supply and demand, there are more 
reasonably-priced and excellent-quality 
used models entering the market. New 
car dealerships should be offering deals 
on EVs that have been returned from two-
and-three-year manufacturer-subsidized 
leases, which should translate into some 
great deals on these ready-to-go used 
electric vehicles.

POWERING UP AND 
STAYING POWERED

Since they first hit the road, a major 
concern with buying EVs has always been 
battery life and range. These uncertainties 
have not proven to be as serious an is-
sue as first predicted. But learning when-
and-how often the car was being charged 
and to what level it was being recharged 
– much like learning how to keep your 
cell phone optimally charged – has had 
an impact on battery usage and longevity. 
This has proven to be a learning chore for 
some new electric vehicle owners. 

And like your cell phone, any EV is 
only as good as its battery. So insuring 
that the used vehicle that you are inter-
ested in has a strong healthy battery is 
essential. Most manufactures have guar-
anteed their batteries for about eight-to-10 
years. Finding out when the battery was 
first installed should be a must-do on your 
buying checklist.

Conversely, there are some potential 
buyers out there who feel that buying a 
car with a weak or depleted battery is not 
as big an issue as it might seem. They be-
lieve that the cost of replacing the battery 
with a new – or- better battery may get 
them an even better deal on the asking 
price of the EV.

In-fact these same savvy buyers feel 
that the savings anticipated in running 
an electric vehicle will more than com-
pensate for the initial outlay expense of 
purchasing a new battery. If you combine 
the money not paid out in sky rocketing 
gasoline costs with the savings garnered 
in the low day-to-day parts and mainte-
nance costs of driving an EV, then it is a 
win-win-win deal for car owners.

31s e p t e m b e r  2 0 1 5   n   a u t o a t l a n t i c . c o m



BABY IT’S COLD OUTSIDE
According to Statistics Canada, the av-

erage Canadian commutes 30 kilometres 
to work on a daily basis. Subsequently, 
if in extreme cold-weather an EV’s range 
drops down to around 76 kilometres – 
from around 105 kilometres in normal 
wintery driving – then commuting drivers 
will have more than enough juice to be 
able to get from here-to- there and back 
again. 

Usually, cars purchased from individ-
uals will cost less than those purchased 
from dealerships. One reason for this is 
that for dealerships’ used-car sales are 
often more profitable than those of new 
cars. However, as always, when purchas-
ing something that has been pre-owned; 
the Buyer Beware mantra should be kept 
in mind and you need to  perform due 
diligence before driving away with a new 
used vehicle.

Another choice available to would-be 
buyers is to take a look at a certified pre-

owned vehicle. Dealerships put certain 
cars through a comprehensive special 
inspection process, applying manufac-
ture-set standards.  Certified pre-owned 
vehicles can arrive at the dealership from 
vehicle auctions, trade-ins and lease pro-
grams.

For some, certified pre-owned used 
cars may offer more piece of mind when 
buying a pre-owned vehicle. Another po-
tential selling point is that due to these 
vehicles’ excellent condition, vehicle fi-
nancing may be easier to obtain. Most ve-
hicles come with a warranty that has been 
extended beyond the initial coverage of 
the new auto purchase and are accepted 
by the original vehicle manufacturer.

For those buyers who are interested in 
buying a used EV but have never driven 
one before, you might want to consider 
renting one first. A quick check on the In-
ternet will help you determine which local 
car rental outlets carry EVs. Try driving 
one for a weekend to see if you and an 

electric vehicle are the right fit for each 
other.

The province of Nova Scotia is cur-
rently researching options for its public 
recharging infrastructure and off-peak 
charging for electric vehicles. They will 
be conducting an assessment of the vi-
ability of integrating electric vehicles into 
the electricity grid. The Halifax Bloggers 
website notes that there are currently 45 
charging stations located around Nova 
Scotia that offer electric cars places to re-
charge. All but one are level 2 – slow – 
stations that take approximately 4-6 hours 
for a full charge.

AND FINALLY…
If your reason for buying a used EV 

is strictly monetary than be sure to take 
the time to do a little research. Be sure to 
see if there are any vehicle rebates, federal 
or provincial tax credits available in your 
area for purchasing an EV. Also check out 
the financial benefit, if any, for going the 
pre-owned route over new.

Currently there are many out there 
who view electric cars and their owners 
with a jaundiced eye. For some, EVs are 
only a passing fad which is expected to 
fizzle out. But if the costs of operating a 
traditional gas guzzler keep climbing and 
EV owners costs keep going down, then 
who will be eyeing who?

KEY CHECKLIST POINTS WHEN BUY-
ING A USED EV IN A PRIVATE SALE

Research the car before you buy it. Go 
online and look up reviews for the vehi-
cle. You may want to order a vehicle his-
tory report from a reputable company.  i.e. 
CarProof, ICBC, etc.

Be sure to ask the seller why they 
are selling the car and if the vehicle has 
had regular oil changes and maintenance 
done. If they say that they have receipts 
and service records, request to see them.

Closely inspect the car’s condition and 
be sure to check what’s on the odometer. 
Find out if anything on the car has ever 
been replaced or upgraded. 

Ask to see the seller’s ID and then 
confirm that they are indeed the legal 
owner of the vehicle. Also verify that the 
registration information matches with the 
Vehicle Identification Number or VIN.

Inquire if you can take the car for an 
independent inspection by a qualified EV 
mechanic. If they say no then this should 
be a deal breaker as it may save you much 
money and aggravation later.

Find out if there is any of the original 
manufacturer’s warranty left on the vehi-
cle. If there is, then ask if the manufacture 
allows for warranties to be transferred.   
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Snow Removal

ORGANIC LIQUID DEICING . . . RUST’S 
MIRACLE GROW
By Mario Segreti

WHEN IS THE BEST TIME TO 
APPLY UNDER-BODY GEL 
TO YOUR CAR TO COMBAT 

CORROSION YESTERDAY! 

Opening scene: a beautiful summers 
day, car wash paraphernalia laying all 
around: garden hose, sudsy bucket , and 
sponges. Taking a step back, you pause 
to admire your handiwork. Sitting there, 
gleaming on the still-wet asphalt, is your 
car, looking as clean and shiny as the day 
you brought it home. The long cruel win-
ter is forgotten, the days when your car 
was covered in chalky salt residue and the 
wheel wells hanging with frozen brown 
slush a fading memory.

The only problem is that your pride 
and joy, your most expensive purchase af-
ter your home, is rusting from the inside 
out. True, there are no more salt trucks on 
the highway, but acidic brine is continu-
ing to eat away at body panels, mechani-
cal components, and electronics. Indeed, 
even your car’s carpets and upholstery are 
not safe.

Highway departments have been 
heavily salting roads since the 1960s in an 
effort to allow us to maintain our mobil-
ity in the face of Canada’s brutal winters. 
Over the last few years, rock salt (sodium 
chloride) has been replaced by the far 
more corrosive organic liquid deicing. 

By “organic liquid deicing,” provincial 
governments mean a brine solution that̀ s 
a combination of 11 various road salts dis-
solved in water and beet juice. The very 
benefits that make brine effective, the 
ability to melt snow on contact and to 
stick to the road, are wreaking havoc on 
the structural and mechanical integrity of 
today’s vehicles. Mechanics across North 
America report a significant increase in 
vehicle corrosion, the rapid rusting of 
brake lines and suspension components 
on nearly new cars.

The popularity of organic brine as a 
deicer has developed hand-in-hand with 
the need for cost savings and the privati-
zation of highway maintenance. Organic 
brine is more expensive at 29 cents a litre, 
compared to five cents for salt brine.

However, there is a two dollar-per-

lane kilometer sav-
ings, since brine can be 
spread on dry roads and 
will remain effective at 
lower temperatures, cut-
ting down on the need 
for lines of plows and 
salters waiting for the 
snow to fall. A highway 
department or contrac-
tor saves on operational 
costs and overtime hours. The liquid brine 
solution spread on our roads can contain a 
mixture of dissolved rock salt, magnesium 
chloride and beet juice. Magnesium chlo-
ride, extracted from sea water, is added 
to the mix to lower the freeze point tem-
perature of the brine. Magnesium chloride 
dissolves at 32 percent relative humidity, 
independent of temperature, meaning 
roads stay wet, preventing the formation 
of ice down to - 18 C, compared to rock 
salt at -7 C.

Beet juice is added and has become  
a popular snow and ice fighting tool. It is 
organic, reduces corrosion, melts to very 
low temperatures and reduces the amount 
of material needed for application. A by-
product of sugar beet processing , the 
sugar in the solution lowers the freezing 
point of the ice to approximately -25 C. 
In addition, the beet juice, which is essen-
tially molasses, makes the brine solution 
sticky, keeping it on the road where it is 
sprayed. It is claimed that organic liquid 
deicing is better for the environment, as it 
cuts down on the use of rock salt by 30%. 
However, environmental studies have 
shown actual road salt usage has slightly 
increased. In addition, the sugars in beet 
juice can reduce the oxygen content in 
waterways, harming fish.

Whatever the environmental impact, 
the effect on cars is insidious.... a better 
means of destroying your vehicle could 
not have been invented if it were done on 
purpose by a mad scientist. Winter driv-
ing means the organic brine is constantly 
coating your car, and, as a liquid, easily 
works its way into areas that rock salt 
would never penetrate. The brine gets be-
hind trim and weather stripping, in body 
seams and sub-frames, and, thanks to ad-
dition of beet juice, sticks fast.

In dry conditions the brine will turn 

into fine particles, kicked 
up by traffic. The dust 
will permeate even fur-
ther into your car, caus-
ing rust and acidic cor-
rosion on radiators, air 
conditioning condens-
ers, wiring, and sensitive 
electronic components. 
The use of magnesium 
chloride in brine means 

that the corrosion is occurring year-round 
due to normal humidity, re-wetting the 
brine dust that is now in every spot in 
your car. If you store your car in a garage 
or underground parking during the win-
ter, the slightly warmer temperatures will 
allow the brine to remain wet, promoting 
corrosion. Most unfairly, the act of wash-
ing your car in the summer can help re-
activate the brine dust even if magnesium 
chloride is not used, turning the calcium 
chloride and beet juice back into an acidic 
slurry. Add it all up, and the high cost of 
bodywork and paint can make a rusty late 
model vehicle virtually worthless.

The good news is that the opposite is 
true. A well-cared-for, rust-free vehicle, no 
matter what the age, is always in demand 
and will retain a value in excess of its con-
temporaries. Apart from keeping your car 
parked in your living room, there is only 
one way to protect against the year-round 
corrosive effects of salt brine: have your 
vehicle oil sprayed by a reputable rust 
proofing company on an annual basis. 

Of course, it’s still a good idea to keep 
your car clean; washing off the salt brine 
regularly will help limit its corrosive ef-
fects on the exterior. A regular wax job, 
admittedly difficult in winter, will provide 
some degree of protection to your paint.

What is really needed is a layer of pro-
tection between your vehicles and the or-
ganic brine. The application of a light oil 
that will coat all interior panels and creep 
into welded seams, combined with Rust 
Checks’ unique under-body gel, provides 
a proven barrier to salt brine. 

The best time to get your car oil 
sprayed is right now! Whatever the out-
side temperature, the oil can go to work 
displacing the wet brine residue that is 
hiding in the nooks and crevices of your 
just-washed car .   
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By Katie Baker

AS A PUBLIC RELATIONS COOP 
STUDENT, I PREPARED TO 
SPEND THE SUMMER DE-

VELOPING MY COMMUNICATION 
SKILLS WITH NOVA SCOTIA’S AU-
TOMOTIVE SECTOR COUNCIL. 

What I didn’t expect to find was ca-
reer inspiration from our 2015 female 
TestDrive students while filming their au-
tomotive safety training at NSCC.

TestDrive, a youth program funded by 
the Nova Scotia Apprenticeship Agency, 
connects high school students to local 
automotive shops for summer career ex-
ploration. The program addresses indus-
try’s labour shortage challenges by attract-
ing and supporting groups of passionate 
youth. 

After filming our energetic male stu-
dents, petite Alexandra Freeman steps 
into the classroom adjusting her red ban-
dana and wiping her hands on the sleeves 
of her unfastened coveralls. When she ea-
gerly rests on the chair placed in front of 
the tripod, I ask where her interest in cars 
began. 

“Well I started working on older cars. 
After doing a restoration on a ’72 Javelin, 
I bought my own 1986 Firebird and now 
I’m currently restoring that.” 

Her certainty surprises me. Freeman’s 

enthusiastic responses lead to questions 
about women in trades and finding her 
place within the automotive industry. 

“If you don’t have a background, it 
seems it can be hard to get into the in-
dustry. It’s really difficult for me to work 
on my own car because my family doesn’t 
have that background. That’s the reason 
I applied to TestDrive. I can do this; you 
can start from nothing.” 

She uses her personal challenges as 
fuel to succeed in a male-dominated in-
dustry.

“I don’t think many women apply to 
the program because they don’t really 
think they can do it. I want to prove the 
guys wrong. I may not be very big, but I 
can still lift a tire or use an air gun. I can 
do as much as they can – if not better.” 

I talked with two other female Test-
Drive students from HRM and both had 
similar things to say. 

“I’ve wanted to fix my own car since 
day one – whether I was a mechanic or 
not.

Youth want to be doctors and lawyers 
or do something to help the world. Well 
becoming those things can help, but fix-
ing things we use every day is also help-
ful,” says Robyn Laing.

Laing has several months of automo-
tive service exposure from participating in 
the Options and Opportunities program at 
her school. However dismantling and re-
assembling a car during TestDrive’s safety 

training has confirmed her interest in au-
tomotive service as a career destination. 

“You can’t figure out if you want to 
do something without trying it first,” says 
Laing. As for working in a male-dominat-
ed industry, Laing explains that she be-
gan with an all-male group and that she 
doesn’t let it bother her or affect her per-
formance. 

Shianne Rudolph, a third female stu-
dent, says, “I’m going to be the only girl 
at the shop and I’m excited. Knowing that 
I can step up and do something they do, 
it helps a lot.” 

Each of our female students demon-
strate unapologetic excitement for early 
entrance into the automotive industry. 
The girls fearlessly push through social 
and personal barriers to work with motor 
vehicles because it’s their passion. After 
one day of insightful conversations, these 
girls taught me several things applicable 
to any professional industry:

Pursue what you enjoy, regardless of 
social or situational obstacles

Search for provincial or local pro-
grams offering early exposure and contin-
ued support in your industry of choice. 

Use passion and determination to pro-
pel yourself forward, even if you’re the 
first in your family to pursue something 

Lastly, develop thick skin. Every in-
dustry has its challenges but only you 
have the map guiding your professional 
journey.    

FEMALE TESTDRIVE STUDENTS:
PUSHING THROUGH SOCIAL BARRIERS
GENTLEWOMEN, START YOUR ENGINES. MEN: MOVE OVER! 

Human Resources
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BIG RACES CLOSE OFF MARITIME 
RACING SEASON IN BIG WAYS
By Tim Terry

OKAY, OKAY, I 
KNOW WHAT 
Y O U ’ R E 

THINKING. IT ONLY 
SEEMS LIKE YES-
TERDAY WE WERE 

DIGGING CARS AND TRAILERS OUT 
OF SNOW BANKS FROM A LONG 
EAST COAST WINTER AND GETTING 
THE GREEN FLAG ON THE STOCK 
CAR RACING SEASON.

Now, we’re talking about the end of 
the season already. Sure, it might not seem 
right, but the promoters of tracks around 
the region pack as much excitement into 
their seasons as they can and most save 
the bigger races and events for the end 
of the year.

Whatever part of Atlantic Canada you 
are in, whether you are partying out the 
summer in St. John’s, or you are on the 

Northern New Brunswick shore of Miram-
ichi - or anywhere in between, you need 
to get out to a race track in the last month 
and a half of “remaining good weather” 
before the snow flies. Here are some op-
tions for you as you ponder your fall vaca-
tions, in order of date.

SEPTEMBER 4TH TO 7TH - IRVING 
OIL BLENDING & PACKAGING SPEED-
WEEKEND - SPEEDWAY 660 - GEARY, 
NB

We begin our look at big events with 
easily the biggest one on this list, Speed-
weekend at Speedway 660 in Geary, New 
Brunswick.

The Labour Day Weekend Classic is 
typically the biggest event of the season 
in Atlantic Canada. Sure, the IWK 250 at 
Riverside Speedway in July and the Atlan-
tic Cat 250 at Scotia Speedworld in Au-
gust are huge events, but the Irving Oil 
Blending & Packaging 250 has held a big-
ger purse and bigger car counts in recent 
years compared to those events. Over 700 
campers will turn the Geary woods into 
a mini town and thousands of race fans 

will flock out to the village south of Fred-
ericton to take in the weekend’s festivities. 

The weekend begins with a bonfire, 
cornboil and concert put on by the folks 
at Harvey’s Farm and Re/Max Group Four 
Realty on Friday, September 4th. The 
event serves as a welcome party prior to 
getting down to the business of racing for 
the weekend. 

Saturday brings the Irving Oil Blend-
ing & Packaging 150 for the Late Model 
Sportsman division. The Sportsman show 
attracts drivers from around the region, 
with last year’s race even attracting one 
entry from Lake Doucette Motor Speed-
way outside of Digby, Nova Scotia. While 
the geographical locations of the entries 
are impressive, the quality of talent is also 
deep. Many Pro Stock drivers will hop 
into Sportsman cars for the event, includ-
ing the likes of Dave and daughter Alex-
andra O’Blenis, Lonnie Sommerville, Greg 
Fahey and Sarah McKay. In 2014, it was 
Dave O’Blenis winning the feature over 
“The Bounty Hunter” Russell Smith Jr of 
Lakeside, Nova Scotia and Matt Rodgers. 

The main event of the weekend takes 
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place Sunday as the Irving Oil Blending & 
Packaging 250 for Pro Stocks goes green. 
Last season, Maine invaders Travis Ben-
jamin, Ben Rowe and Austin Theriault 
found their way to the podium in a race 
that drew well over 30 entries from both 
sides of the border. With $15,000 to win, 
the richest winner’s purse in Atlantic Can-
ada for any stock car race along with $50 
to lead each lap, the winner can easily 
take over $25,000 when they haul home 
from Speedway 660. 

The Pro Stock division at Speedway 
660 has been tough this season. In addi-
tion to O’Blenis, Sommerville and Fahey 
running full-time seasons, the likes of Matt 
Harris and Kevin Moore are still amongst 
the favorites each week. Add in young 
talent like Cole Boudreau, John Rankin, 
Brady Creamer, Alicia Mowat and Dustin 
Tucker along with a handful of others and 
you are in for a big show every weekend 
in Geary. With the point championship 
season ending the week before, there is 
only one goal for every driver hitting the 
race track on the weekend - winning!

The DMR Auto Sales and Service 
Street Stocks, Fredericton Gun Shop Sharp 
Shooters and Westwood Estates Bandole-

ro divisions will also be on the race track 
to contest feature races on this big week-
end.

The show closes on Monday with the 
popular Capital City Auto Parts Enduro 
200. The smash ‘n bash action will crown 
a champion in the three-race Enduro se-
ries, where drivers are encouraged to hit, 
bump and spin their competitors. The 
goal is simple - the first driver or team 
of drivers to complete 200 laps first is the 
winner. It is a must see for those who 
have never witnessed an Enduro before 
and is the perfect way to end Speedweek-
end with a bang!

For complete information on the Ir-
ving Oil Blending & Packaging Speed-
weekend, please visit Speedway660.com. 

SEPTEMBER 18TH AND 19TH - SCOTIA 
SPEEDWORLD/PARTS FOR TRUCKS 
PRO STOCK TOUR SEASON FINALE - 
SCOTIA SPEEDWORLD - ENFIELD, NS

Scotia Speedworld, across the high-
way from the Halifax International Air-
port, closes their season in a big way 
with a double header weekend on Friday, 
September 18th and Saturday, September 
19th. 

Friday night, the biggest weekly rac-
ing series in Atlantic Canada closes their 
season by crowning champions in five 
divisions. The Hydraulics Plus Bandole-
ros, Strictly Hydraulics Legends, Coors 
Light Trucks, Chickenburger Thunder and 
Chickenburger Lightning divisions will 
see the curtain fall on 2015 with their final 
races of the season. Among the storylines 
entering, Dan Smith of Lower Sackville, 
Nova Scotia will attempt to become the 
first driver to win four consecutive track 
championships in the same division when 
he climbs aboard his #39 Glenstone Exca-
vating Chevrolet in the Coors Light Truck 
class. Smith has won the previous three 
and is tied with Cole Butcher for the most 
consecutive track championships in a sin-
gle class.

Saturday will see the Parts for Trucks 
Pro Stock Tour come to a close for an-
other season with a 200-lap feature pre-
sented by Dartmouth Dodge. The Parts 
for Trucks Pro Stock Tour championship 
typically comes down to the final laps of 
this race, like it did last year when John 
Flemming and Jonathan Hicken went 
door-to-door in the closing laps for not 
only the win in the race but also for the 

Atlantic Racing News
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$10,000 champion’s prize. The Dartmouth Dodge Sportsman will 
also close off their season with a 50-lap feature, which could 
draw cars from around the region for their final kick of the can at 
Scotia Speedworld for 2015. 

Scotia Speedworld already provides exciting racing on a 
weekly basis, but with championships and the final checkered 
flags in Halifax for the summer on the line, you best believe the 
best will be bringing their “A” game down Highway 102 on Sep-
tember 18th and 19th!

SEPTEMBER 19TH - CHI CITY SHOWDOWN - SPEEDWAY 
MIRAMICHI - MIRAMICHI, NB

A four hour haul away from Scotia Speedworld is the ‘Chi City 
Showdown event at Speedway Miramichi. 

Speedway Miramichi, known for its unique oval layout, with 
one end of the track being bigger than the other and abrasive sur-
face, hosts their biggest stock car race of the season on September 
19th. The track will host Pro Stocks, the Atlantic Modified Tour, 
Bandoleros, Mini Stocks, Street Stocks and the final round of the 
New Brunswick Short Track Challenge with a 100-lap Sportsman 
feature. The champion of the three-race New Brunswick Short 
Track Challenge will receive $1,500, and with this being the final 
race of the series, a champion will be crowned after 100-laps at 
Speedway Miramichi!

For Demolition fans, Speedway Miramichi will also host their 
annual Halloween Spooktacular on Saturday, October 17th. The 
event will also feature stock car racing in the Mini Stock and 
Street Stock classes. With this being the final major demolition 
and stock car event of the season, stout car counts are expected 
for the mid-October show. 

Further information was not available from the track at press 
time. For complete information, please visit SpeedwayMiram-
ichi.com or “like” them on Facebook at facebook.com/speed-
waymiramichi. 

SEPTEMBER 25TH AND 26TH - MIKE STEVENS MEMORIAL 
- PETTY RACEWAY - RIVER GLADE, NB

One of the biggest events in 2014 was the Mike Stevens Me-
morial event held at Petty International Raceway.

Petty’s fall event has traditionally been huge, bringing togeth-
er teams from all three Maritime provinces in all divisions to put 
on one final big race prior to the snow falling. It was even big-
ger in 2014 when the event was run in memory of the late Mike 
Stevens, a stock car racer from nearby Riverview, who lost his life 
in August of 2013.

The event changes slightly this season, with the opening day 
taking place on Friday, September 25th. The first day of competi-
tion will feature Street Stock, Mini Stock and Bandolero divisions 
with all three also crowning track champions on the night. The 
Atlantic Modified Tour is also slated to make a point paying stop 
on their series schedule on the Friday night of Mike Stevens Me-
morial weekend.

Saturday will bring the “big boys and girls” to the track with 
the running of the Pro Stock 150 and Sportsman 100. These two 
races in 2014 brought the best from around the region with Devin 
Snell (Sportsman) and Shawn Turple (Pro Stock) winning the in-
augural titles for their respective divisions on Mike Stevens Me-
morial weekend. 

Complete information on the event, as it nears, can be found 
on the track website at www.pettyraceway.com. 

SEPTEMBER 26TH - GILLIS HOME HARDWARE 100 - NAPA 
SPORTSMAN SERIES FINALE - CAPE BRETON MINERS 
MEMORIAL SPEEDWAY

The NAPA Sportsman Series will close Cape Breton Miners 
Memorial Speedway for another season with the final race of their 
season taking place on Saturday, September 26th.
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The NAPA Sportsman Series races 
between Cape Breton Miners Memorial 
Speedway and Riverside International 
Speedway throughout the summer. A to-
tal of nine races comprise the two track 
series, with the Sydney oval hosting the 
finale for the series. Last year, the champi-
onship came down to a tie between Chris 
Reid and Dale Richardson with Reid, who 
splits his time between Sydney and Fort 
McMurray, Alberta, taking the champion-
ship home with the most feature wins on 
the season. 

The Cape Breton Trailer Sales Street 
Stock and Atlantic Cat/Hewitt Rentals 
Mini Stock divisions will also close their 
point seasons with champions being 
crowned in both classes. The Mini Stock 
division has really taken off at Cape Bre-
ton Miners Memorial Speedway since 
Bill and Lynne Vasil re-opened the track 
in 2014. Car counts have been in the 20 
car range each race, with entries towing 
as far as Salisbury, New Brunswick and 
Dartmouth, Nova Scotia to compete at the 
Sydney oval. 

Complete point standings, driver and 
ticket information can be found at the 
venue website at www.cbminersmemori-
alspeedway.com. 

SATURDAY, SEPTEMBER 26TH - TO-
ROMONT CAT 150 - EASTBOUND 
PARK - AVONDALE, NEWFOUNDLAND

Okay, so maybe you are not on the 
mainland and want to take in some stock 
car action on Newfoundland? You’re in 
luck!

The tenth and final stock car racing 
event of the season is slated for Saturday, 
September 26th, and the folks at East-
bound Park have saved the best for last. 
The Toromont Cat 150 was a stock car 
spectacular last year, featuring the Island-
er RV Sportsman as the headlining class 
and Dylan Gosbee of Cornwall, Prince 
Edward Island taking away the top prize.

Racing action will also be held in the 
Legends, Bandolero and Hobby Stock 
(four cylinder) divisions with champions 
also being crowned in all these divisions. 

This event will close off a busy season 

for Eastbound Park which, along with ten 
stock car events, featured the World Se-
ries of Monster Trucks, Demolition Derby 
events, Drag Racing at the IHRA sanc-
tion Eastbound Dragway, and the popular 
Eastbound Hoedown festival. The festival 
saw ten acts this year and was headlined 
by Lynyrd Skynyrd and Little Big Town.

For up to date information on East-
bound Park and the Eastbound Interna-
tional Speedway, click over to Eastbound-
Park.com. 

OCTOBER 3RD AND 4TH - 16TH AN-
NUAL ATLANTIC CHAMPIONSHIPS 
- SHEDIAC CENTRE FOR SPEED - 
GRAND-BARACHOIS, NB

The Shediac Centre for Speed will 
host their only stock car event of the sea-
son in October with their staple Atlantic 
Championships.

While Demolitions, Drifting and Mu-
sic Festivals had dominated the summer 
card, stock cars return in October, begin-
ning with a Sportsman 125, Mini Stock 75 
and a Mini Cup 20 on Saturday, October 
3rd. The Mini Stock 75 is a crowd pleaser 
every season with dozens of cars from all 
three provinces for one final major kick at 
the can. The Sportsman boys will attack 
the unique, tight oval for 125-laps and will 
try to follow up last year’s controversial 
finish between local favorite Racin’ Remi 
Gaudet and Chris Cormier.

Saturday brings 200-laps for the Pro 
Stock boys and 75 laps for the Street Stock 
division to close off the event. The Street 
Stock race attracted the biggest field for 
the division in Atlantic Canada in 2014 and 
was a show that was ultimately won by 
Prince Edward Island’s Mark LeClair. The 
Pro Stock 200, which boasts a $5000-to-
win purse, has seen Brudenell, Prince 
Edward Island’s Jonathan Hicken take the 
win across the bridge with him the past 
two seasons. Sunday’s card will also fea-
ture a Sportsman 35 consolation race for 
non-qualifiers from Saturday’s race.

Action kicks off both days at 2pm. For 
complete information on one of Atlantic 
Canada’s stock car racing gems, visit Cen-
treForSpeed.com. 

SUNDAY, OCTOBER 11TH - R&D PER-
FORMANCE ROAD COURSE CHAL-
LENGE - ATLANTIC MOTORSPORTS 
PARK - NORTH SALEM, NS

The final major stock car event in 
Nova Scotia will take place not on an oval, 
but on a road course.

The Atlantic Tiltload Maritime League 
of Legends Tour will once again close 
their season at Atlantic Motorsports Park 
as a part of the Jack Canfield Memorial 
festivities. The R&D Performance Road 
Course Challenge is expected to draw one 
of the biggest fields seen at the event in 
years, with this being a mandatory event 
when it comes to points payouts for the 
series. 

Speaking of championship payouts, 
this race was the one that decided it all in 
2014. Rookie driver Nicholas Naugle and 
veteran driver Justin MacNeill entered the 
final race of the season tied for the point 
championship. The goal was simple for 
both drivers, the one who finished ahead 
of the other would win the season long 
championship. That driver was MacNeill 
and he would go on to win his second 
consecutive championship while Cole 
Butcher went on to win the race on the 
road course. 

The event also features a three hour 
Endurance race for Sedans following the 
R&D Performance Road Course Challenge 
for the Atlantic Tiltload Maritime League 
of Legends Tour, meaning there is some-
thing for every motorsports enthusiast to 
take in on October 11th. 

For more information on the Legends 
portion of the show, as the event draws 
closer, please visit MaritimeLegends.ca.

While the winter may be closer than 
you think, there are still some perfect op-
portunities to sink your teeth into some 
great short track, stock car racing action 
on all tips of the region. You owe your-
self to get out to a track and take in some 
quality motorsports action. After all, be-
fore we know it, the tracks will be blan-
keted with snow for a long winter hiber-
nation until next May. Until next time, 
keep the hammer down and we’ll see 
you at the track!   

Atlantic Racing News
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By Patrick H. Healey

MONCTON: 
A S  T H E 
C L O C K 

TICKED DOWN TO 
5 P.M. ON JUNE 19, 
THERE WAS ONLY 

ONE THING ON MIKE MCQUINN’S 
MIND - SPENDING TIME WITH HIS 
FAMILY, AND GOLFING.

McQuinn, the General Manager of 
Uni-Select Eastern Canada (Atlantic), is 
retiring after 33 years of working for the 
company, which bought out his former 
employee Motor-Rite Atlantic in 1986. 
That was just a few years after he first 
began working with the company in the 
automotive aftermarket.

“I worked on the floor as a picker, 
packer, and so on,” said McQuinn, who 
added Bob Sinclair was his first boss.

The Moncton, N.B. area resident be-
gan in the automotive aftermarket in 1982. 
He got into it because he had experience.

“I had some experience as a junior 
employee of Superior Automotive, and 
then I had the chance to get into the ware-
housing side of the business,” he said.

Among the list of various jobs Mc-
Quinn had in the industry - he started as 
a picker; then did purchasing; followed by 
being the warehouse manager; operations 
manager; sales representative; and then 
his recent role as general manager and 
Regional Vice President.

Some of his highlights from his 33 
years included continuing on with the 
same company. “When I came on the Mo-
toRite business was suffering, and Bob 
Sinclair and the team we had, we were 
able to make turn that business around 
and make it a lot more successful,” he 
said. “We were able to put it into position 
to be eventually purchased by Uni-Select.”

Uni-Select Inc. purchased the Monc-
ton warehouse on March 10, 1986, mean-
ing he’s worked almost his whole career 
under their name.

He had nothing but positive com-
ments about the team he has worked with 
at Uni-Select.

“They have provided a great deal of 
opportunity, they had the program it start-
ed in Montreal in 1968 and then migrated 
to Ontario and Atlantic Canada,” he said. 
“It’s been a great experience working with 
the Uni-Select team. 

“I’ve learned a lot and they’ve provid-
ed me with the opportunity to progress in 
the company.”

While June 19 was his last day on the 
job officially, he said he will be remaining 
on as a consultant for at least the next 18 
months to ensure the transition is smooth 
for his current boss, Gary O’Connor, who 
is the President and Chief Operating Of-
ficer (COO) for the Canadian Automotive 
Group. “My last working day is tomorrow, 
I’ll be pretty much cleaning out my of-
fice,” he said. McQuinn has a laundry list 
of things he will now get to do as retire-
ment begins.

“Golfing is one of my hobbies, I have 
a second property, camping in the woods, 

hunting, fishing, gardening, my grandchil-
dren,” said McQuinn. “There are many 
things I’m going to now enjoy.”

In concluding, he said he’s been lucky 
to have been teamed with great cowork-
ers from the beginning.

“I’ve been fortunate to work with an 
excellent group of people and colleagues 
in our division, and very happy to have 
worked with great suppliers and a great 
management group within the Uni-Select 
group,” he said.

McQuinn said it’s his fellow cowork-
ers that he will miss most once he turned 
the light switch off in his office one last 
time on June 19. “I’m going to miss the 
people,” he said. “The people will be the 
thing that I miss the most and the contact 
with all the personalities I have met dur-
ing the years.” Uni-Select Canada to hon-
oured McQuinn at their annual conven-
tion, which was held on June 26, 2015 in 
Saint John, NB.    

Around the Atlantic

MIKE MCQUINN RETIRES FROM 
UNI-SELECT AFTER 33 GREAT YEARS
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SHOCKLOCK IS SECOND-TO-NONE!  
By Brendan Alexander 

WORKING UNDER THE HOOD JUST 
GOT A LOT SAFER… ANSIK INC IS A 
KITCHENER, ON-BASED COMPANY 

DEVELOPING SOLUTIONS TO SATISFY THE 
AUTOMOTIVE SERVICE MARKET. 

The vision at Ansik is to make automotive ser-
vice safer, quicker and more affordable for every-
one. After personally witnessing the extreme injury 
caused by a vehicle’s hood falling down on a tech-
nician, Ansik co-founder Shiva Bhardwaj identified 
this as a result of weak end gas struts attached to 
the hood. The engineering team at Ansik has de-
veloped the safest tool in the market for failed gas 
struts: ShockLock.  

ShockLock is a safety clamp that fits effort-
lessly around gas struts under the hood of a car 
with one hand. It can support the hood without 
failure and allows for technicians to work profi-
ciently. In an environment like a lube service firm, 
time and safety are of the essence. Instead of us-
ing vise-grips or propping sticks which can slip out 

of place, damage customer vehicles, and 
often obstruct when performing quick oil 
changes, ShockLock is a next generation 
tool designed to offer complete safety and 
improved efficiency to technicians across 
the globe. 

ShockLock was designed with the pro-
fessional technician in mind. It can hold 
over 150 lbs in weight, almost quadru-
pling the average weight of a hood which 
stands at 40lbs. ShockLock is crafted from 
100% non-damaging aluminum to ensure 
that no further damage is dealt to the gas 
strut unlike vise-grips. Most importantly, 
ShockLock is easily applicable with one 
hand, reducing the time spent fumbling 
through tools to hold up the hood when 
performing quick oil changes. 

The application process of ShockLock 
is quick and efficient. ShockLock is pre-set 
to standard size struts and can easily be 
adjusted for larger and smaller-size struts. 
Once hooked around the strut, users sim-
ply lock the handle in place by pulling 
down. Users then have the state of mind 
that they are 100% safe under the hood of 
any car within seconds. We offer lifetime 
warranty to ShockLock because a heavy 
duty tool like this has no limits. 

For more information please call +1-
(519)-807-1915, email at info@shocklock,ca 
or visit online at www.shocklock.ca.    

Industry News
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NAPA PRIZE 
WINNERS

NAPA Autopro Seasonal Maintenance 
Promotion winners. NAPA Autopro had 
seven Customers win a Nintendo PS4 
Gaming System as part of their seasonal 
promotions this past Spring.

 
• Schofield Automotive
• Fall River Service 
   Centre
• Chad Kennedy’s 
   Autopro
• M&R Automotive
• Judson’s Auto Tech
• Mike’s Service Center
• Chuck’s Auto Repair

Around the Atlantic
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AVAILABLE 
AT YOUR 
LOCAL 
ATLANTIC
NAPA 
STORE!



VISIT YOUR 
LOCAL 

ATLANTIC
NAPA 

STORE 
TODAY!



AXALTA SPONSORS SKILLS CANADA 
CAR PAINTING COMPETITION 

AJAX, ON – JUNE 29, 2015: 
AXALTA COATING SYSTEMS 
WAS PROUD TO BE THE SPON-

SOR OF SKILLS CANADA NATIONAL 
CAR PAINTING COMPETITION THAT 
WAS RECENTLY HELD IN SASKA-
TOON.  

More than 500 high school and post-
secondary student competitors in over 40 
different skilled trades competed in the 
competition organized by Skills/Compé-
tences Canada.  The car painting compe-
tition was for both secondary and post-
secondary provincial champions.  

“Axalta is committed to a strong refin-
ish industry in Canada and being part of 
developing the people and skills required 
for the industry’s future is an important 
part of our commitment,” said Brent 
Jamieson, Axalta’s Canada Country Man-
ager.

Axalta provided the Cromax® Pro 
paint system for the car painting competi-
tion.  The brand received great reviews 
on the speed and ease of application.  
Axalta’s trainer, Gord Wry and technical 
specialists, Tom Flaman and Gerry Silber-

nagel served as mentors and judges.  
“This is the Olympics of trades and 

hosts the best from each of the provincial 
competitions,” said Wry.  “We are privi-
leged to work with these students and rec-
ognize the hours and commitment it has 
taken each of the competitors to get here.”

The event attracted 10,000 student 
spectators.  The popularity of the event 
helps to bring awareness to the refinish 
industry. 

ABOUT AXALTA COATING SYSTEMS
Axalta is a leading global company 

focused solely on coatings and provid-
ing customers with innovative, colourful, 
beautiful and sustainable solutions.  From 
light OEM vehicles, commercial vehicles 
and refinish applications to electric mo-
tors, buildings and pipelines, our coatings 
are designed to prevent corrosion, in-
crease productivity and enable the materi-
als we coat to last longer.  With more than 
145 years of experience in the coatings 
industry, the over 12,000 people of Axalta 
continue to find ways to serve their more 
than 120,000 customers in more than 130 
countries better every day with the finest 
coatings, application systems and technol-
ogy.  For more information visit axalta-
coatingsystems.com and follow us @axalta 

on Twitter and on LinkedIn.
  

ABOUT SKILLS/COMPÉTENCES 
CANADA

Skills/Compétences Canada was 
founded in 1989 as a national, not-for-
profit organization that works with em-
ployers, educators, labour groups and 
governments to promote skilled trades 
and technology careers among Canadian 
youth. For information on Skills Canada’s 
programs and competitions visit www.
skillscanada.com.

ABOUT THE SKILLS CANADA 
NATIONAL COMPETITION

The Skills Canada National Competi-
tion (SCNC) is the only national, multi-
trade and technology competition for 
students and apprentices in the country.  
This year, the competition was open to the 
public May 28-29, 2015 at Prairieland Park 
in Saskatoon, Saskatchewan.  The event 
tests the best and brightest students from 
across the country who will be measured 
against exacting industry standards in the 
skilled trades.  

The event provided competitors with 
an opportunity to further develop their 
skills through hands-on competition with 
their peers, and the distinction of being 

named the nation’s best in their 
chosen field.  

The competition brought to-
gether representatives from in-
dustry, government and educa-
tors along with more than 5000 
visiting students who were part 
of interactive Try-A-Trade® and 
technology activities.  

The competition featuredo-
ver 40 skilled trade competitions 
ranging from carpentry and mo-
bile robotics to welding, aircraft 
maintenance and fashion design.  
Through these competitions, 
Skills/Compétences Canada 
seeks to raise awareness about 
skilled trades and technology 
sectors to all Canadian youth 
and their influencers.  

For more information visit: 
http://skillscompetencescanada.
com/en/programs/skills-canada-
national-competition.    

Human Resources
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By Bob Greenwood

AF R A I D 
T O  T A K E 
G R O W T H 

RISKS WITH YOUR 
BUSINESS? ONE 
DAY YOU MAY WAKE 

UP AND WONDER WHAT THE HECK 
HAPPENED…THEN…WHAT?

Let’s acknowledge that every shop 
owner has a history in their business and 
that is how they learned their business. 
The past is the past and we must all learn 
from our experiences, however today we 
must also learn to move forward.

This is what being a “progressive” 
owner is all about: moving your business 

forward to a new level allowing the busi-
ness to become the very best it can be. 
Now consider that this new “adventure” 
may be perceived as having a certain 
amount of risk. Risk? Compared to what? 
….the past?

Now, consider this statement: “Protect-
ing what you have will cost you what you 
have.” Now, that’s not double-talk: it’s fact.  
For your business to have meaning, pur-
pose and growth, you have to be willing 
to step beyond where you have already 
been. As many shop owners become old-
er they become more conservative as they 
settle into their own zone of “sameness”.  
That means they stop embracing change, 
stop taking risks and start protecting what 
they have.  In the end that mind-set, with-
in this industry, will cost them what they 
are protecting. 

When we are young, we don’t fear 
the unknown.  It’s simply a place in front 
of us we have to get through.  With that 
mind-set, life begins to happen and we 
start getting rewards for our efforts. But 
age eventually sets in and we begin to 
think about a limited future. The result is 

YOU CAN’T CREATE THE FUTURE BY 
CLINGING TO THE PAST 

Bob’s Business Development
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REASONS FOR USING 
A PROFESSIONAL CAR 
WASH FACILITY

we stop dreaming and start 
working to keep what the 
years have given us.  Age 
is a physical fact your mind 
doesn’t have to agree to. 
Lose your creativity and you 
really do start to die.

Look at all the shops 
around you in your mar-
ketplace and consider how 
many are still doing the 
same old thing, the same 
old way. They are really 
struggling.  Now look at 
your most progressive peers 
and see how many are try-
ing hard to change the shop 
and bring it to a more pro-
fessional, productive and 
profitable level. Your most 
progressive peers have 
embraced risk, but in re-
ality they have embraced 
their ability to change by 
re-learning with a proven 
solution to move this busi-
ness forward.  They did 
the research.  They did the 
math and once it is under-
stood, “perceived risk” now 
becomes an “adventure” for 
them and their team.  Ku-
dos to them and they will 
continue to dream and per-
fect their business. 

Based on my industry 
experience, I can honestly 
share with you this state-
ment of truth: “Those who 
are not willing to take risk 
will, at some point, won-
der what they could have 
achieved with their lives.” 

Make a commitment 
to yourself to investigate 
fully what is available for 
you and your business. Put 
a dateline to it. I want to 
know “this” by such-and-
such date. This will keep 
you involved in finding out 
everything you can by that 
date so you can make an in-
formed decision.

Our independent sec-
tor of the aftermarket is a 
vibrant place in the auto 
care industry. Make sure 
you don’t sell yourself short 
by holding on to old habits 
that prove that old business 
model just doesn’t work like 
it used to.  It’s time to drop 
the past and move on.     

By Jay LaRue

BEFORE YOU GET 
OUT THE OLD 
B U C K E T  A N D 

HOSE AT HOME, CON-
SIDER THE FOLLOWING 
REASONS FOR VISITING 

A CAR WASH FACILITY NEAR YOU

A gleaming and clean vehicle is definitely 
a point of pride and seeing this is synonymous 
with the warmer weather we’ve been enjoying.  

Whether it’s a brand new car, or even--and 
especially—a classic car, when they are clean 
and looking all shiny and bright, you are see-
ing them at their finest. 

I’m going to examine why you may wish to 
consider a car wash facility, rather than wash-
ing your car at home. 

SAVING ON WATER USED
Do you wash your car with the hose run-

ning? I know I’m certainly guilty of that. The 
problem with is that you can use up to 100 
gallons (or more) of water! If you’re on a well 
that may not sound so bad, but if, like me, on 
a municipal water supply, that means that your 
water bill is going to add up fast.  

And with the water rates continually climb-
ing the way they have in recent times, you’re 
going to want to avoid as much of that as you 
possibly can.  

Professional car wash facilities use between 
40-and-60 gallons per wash and that also im-
pacts the environment in a positive way.  Spray 
gun car wash facilities, where you actually get 
out and use the spray gun yourself, can use as 
little as 12 to 18 gallons per use: much better 
numbers.

PROPER DISPOSAL OF USED WATER 
AND DETERGENTS

When you wash your car at home, all the 
nasty grease, grime, detergents and phosphates 
roll down your driveway and are deposited di-
rectly into the nearest waste water system, via 
storm drains.  The whole “waste water” and 
sewage debate is a hot topic lately.  Politicians 
are gearing up to begin charging home and 
property owners more taxes, simply based on 
how much waste water our homes send down 
the sewers.  So that means that folks using mu-
nicipal water are soon going to pay more for 
the water they bring in and more for what they 
send back out.  Going to a professional car 
wash removes at least part of that burden.  And 
many car wash facilities use equipment that di-
verts harsh chemicals out of the water systems 
and can be reused much of the time. 

AVOID SCRATCHES AND DAMAGE TO 
YOUR FINISH

When you hand-wash your car there is 
definitely a proper procedure that you must 
incorporate. All the grease, road grit and other 
abrasive particles that cling to our cars (par-
ticularly after driving in the rain) gravitate to 
the lower regions of the vehicle.  If you wash 
your car and drag it up from the bottom of 
the doors, fenders and rocker sills, you stand a 
good chance of compromising your paint and 
finish on the upper areas of the car.  This is be-
cause it’s akin to rubbing sand paper over your 
vehicle, because the rag or sponge you’re using 
will carry the abrasives and have you scratch-
ing the finish. Going to a professional car wash 
facility will ensure that the vehicle is cleaned 
with jet streams under pressure, resulting in 
an even clean that won’t add scratches to your 
doors, fenders, hood or trunk lid.  The pres-
sure washers will remove the grit and grime 

At The Car Wash
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NOW AVAILABLE AT YOUR LOCAL ATLANTIC NAPA STORE!



without re-distributing it all over your car.

PROPER WASHING PROCEDURES
When we wash our cars at home, do 

we ever wash the underside of the vehi-
cle?  I know I never have! The same mate-
rials that can scratch our vehicles, should 
also be removed from the bottom of the 
car, where it can affect things like emer-
gency brake cables, rotors, and especially 
the rubber “boots” on our CV joints and 

calipers.  Professional car wash facilities 
are equipped with industry-rated steam- 
and-water nozzles that will gently remove 
impurities and grit from the underbellies 
of our vehicles without removing or com-
promising the vehicle’s undercoating.  

CONVENIENCE
When you elect to wash your car at 

home, there are hoses, buckets, sponges, 
etc involved and the whole thing can ac-

tually become quite labour- intensive.  I 
can recall spending three hours on my 
wife’s car, getting it to gleam (to be fair, 
part of this time was used in vacuum-
ing the interior) one time and the result, 
while amazing, was certainly exhausting! 
I didn’t feel much like cruising with her 
that night. I could have gone to a profes-
sional car wash facility, used an industrial-
strength vacuum that would have had the 
interior clean in a fraction of the time that  
my home vacuum did and also had the car 
washed, rinsed and waxed, all while in 
the comfort of my car, sitting there as the 
facility did it all for me.  

Lesson learned!  And what a profes-
sional auto detailer would have charged 
me for the same service I did at home, 
would have only cost me about 10 bucks 
at any reputable car wash facility.  Con-
sidering what work I went through that 
day, doing it myself, I can only say what a 
bargain that would have been!

FUN FACTOR!
Who doesn’t like a visit to the car 

wash?  They are big and noisy and they 
can even be a little scary.  I remember 
as a little kid, it was kind of like a ride 
at the fair….the noise, the inability to see 
out because of the soapy water, the cloth 
cleaners, the big spinning brushes and 
that crazy loud dryer at the end, shaking 
the car into convulsions and causing the 
wiper blades to flap up and down!   

And then, just as you were sure you 
were never getting out of there, the door 
would open and the noise would subside 
behind you, fading off like a jet engine in 
the distance, the car gleaming and life as 
we know it, completely restored.  Ah, the 
good times and good memories!  

In Memoriam to my father, Albert 
Lorne LaRocque, who sadly passed July 
1st, 2015, Canada Day, after a courageous 
battle with lung cancer. Though born in 
Ontario, Dad loved the Maritimes and NS, 
particularly. He lived here from 1968, till 
1989 before returning to Ontario. He was 
a long time trucker and absolutely LOVED 
the road and all that it involved.  I miss 
you, Dad.  The road is all yours.  KEEP 
ON TRUCKIN! - Jay LaRue     

At The Car Wash
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PREMIER INTRODUCES TESTDRIVE 
ALUMNI STUDENT AT NS APPRENTICE-
SHIP AGENCY CELEBRATORY EVENT

MOST MORNINGS, HIGH 
SCHOOL STUDENT CALEB 
ERSKINE DRIVES HIS 2001 

HONDA PRELUDE FROM ROLL-
ING FARMER’S FIELDS IN MIDDLE 
MUSQUODOBOIT TO ATLANTIC 
ACURA ON THE BUSY BEDFORD 
HIGHWAY. 

Though many would dread the hour 
commute to work, Erskine barely contains 
his enthusiasm to start the day. Working 
as a youth apprentice isn’t about making 
money for himself; he’s focused on build-
ing a career.  In 2014, Erskine applied to 
the Automotive Sector Council (ASC) Test-

Drive program. Aside from fixing small 
equipment on his family farm, he had 
minimal knowledge about the automotive 
industry. Erskine saw an opportunity to 
experience a trade hands-on and took to 
technician work immediately.

“I had no background working on 
cars. Through TestDrive, I developed an 
interest I didn’t know I even had. This 
process has matured me. I’m so grateful 
for the past year,” says Erskine.

TestDrive, a youth program funded by 
the Nova Scotia Apprenticeship Agency 
and administered by the ASC, connects 
high school students to local automotive 
shops for summer career exploration. 
The program addresses industry’s labour 
shortage challenges by attracting and sup-
porting groups of passionate youth. 

Premier Stephen McNeil and Labour 
and Advanced Education Minister Kelly 
Regan, recognized both alumni TestDrive 
student Caleb Erskine and employer Troy 
Bennett of Atlantic Acura at a Nova Scotia 
Apprenticeship Agency event on July 28.

McNeil states, “If we make sure we 
have provided every avenue for them to 
have the maximum amount of training 
that’s good for them, that’s good for their 
families and the employers in this prov-
ince.”

The event celebrated summer youth 
apprenticeship programs and those part-
ners who make the programs possible.

The Premier stressed the importance 
of local businesses getting involved with 
apprenticeship, especially with youth ini-
tiatives like TestDrive.    

Human Resources

DAVE GILES, WHITNEY KERR, KEVIN CURRIE, CALEB ERSKINE AND SHANNON TRITES
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FIX AUTO 
RECEIVES $8.2M 
INVESTMENT TO 
FUEL GROWTH

INVESTMENT FROM LA CAISSE DE DÉPÔT ET PLACE-
MENT DU QUÉBEC TO HELP ACCELERATE COLLI-
SION REPAIR NETWORK GROWTH IN CANADA AND 

INTERNATIONALLY

Blainville (Quebec), July 6, 2015 – Steve Leal, President of Fix 
Auto Canada, is proud to announce that Fix Auto has secured an 
investment of $8.2M from La Caisse de dépôt et placement du 
Québec, to help accelerate expansion of the network in Canada 
and globally.

“Having a long-term financial partner gives us the agility that 
we need to achieve our aggressive growth targets,” says Steve 
Leal.  “And having the Caisse on board is a major vote of confi-
dence in the Fix Auto network.”

The investment comes in the form of both equity share pur-
chases and subordinated debt, and is to be split between Fix 
Auto’s Canadian and International operations, to help accelerate 
growth through strategic acquisitions and investments in Canada 
and around the world.

“This partnership with the Caisse de dépôt et placement du 
Québec is also a symbol of our commitment towards the Quebec 
market. Fix Auto is a Canadian success story which is now on 
the global scene, and given the pace of our international growth 
plans, we are truly proud keep our roots planted here.”, adds Leal. 

ABOUT FIX AUTO
Fix Auto Canada is the largest branded network of body shops 

in Canada, with over 215 independently-owned Collision Centres 
across the country, all offering a full range of collision repair ser-
vices and maintaining the same high standards of quality, ethics 
and performance. For more info, please visit fixauto.com.   
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Crossword Contest

LAST ISSUE’S CROSSWORD

IT’S FUN!
IT’S EASY!

CROSSWORD
 (ANSWERS IN THE NEXT AUTO & TRUCKING ATLANTIC) 

ACROSS

1 Town near Sydney on  Cape 
      Breton Island, 2 words
5 Raise
7 Toyota hybrid car
8 Toyota sedan
10 Part of a foot
11 Slow down the car
13 Face feature
15 Indy 500 activity
17 Baseball stat, for short
19 Spanish word for gold
20 Extra tire
21 Nation that is a neighbour of
      Russia
23 Light brown
24 French for friend
26 They carry liquids
27 Luxury electric car model

DOWN

1 Nova Scotia community
2 It fills the tires
3 PEI is on the ____ coast of
      Canada
4 Hyundai model
6 Gives a check for
9 Lamborghini rivals
12 Honda sedans
14 Toyota SUV
16 Vessel used by Noah in the Bible
18 Auto’s grill protector
20 Place for someone to sit
22 Drivers’ licenses, for example
25 US state that borders New 
      Brunswick, for short

JULY 2015 WINNER! 
Kayla Conrad of Porters Lake, NS 

is our latest Atlantic Cat Crossword Puz-
zle winner! Congratulations on winning 
the Cat die-cast truck. Deadline for entry 
is September 15th, 2015

IT’S SO EASY TO WIN!

Fill out info below and fax 
your crossword to us in Halifax, NS at:
902-423-3354, or mail us: 51 Bethany Way, 
Halifax, NS  B3S 1H6, or Email us at:
rob@autoatlantic.com

NAME:

ADDRESS:

PHONE:

YOU COULD WIN THIS BRAND NEW 2015 1:50 SCALE CAT 
CT660 DIE-CAST DUMP TRUCK! BROUGHT TO YOU BY 
ATLANTIC CAT. WITH YOUR CORRECT PUZZLE  ENTRY, IT 
COULD BE ALL YOURS!

N E W G L A S G O W
I A O T I L B
S A T U R N N I N E
S E D K V N
A I R E L E M E N T
N F Y O L

M O T O R A N N E
R I M I Y

M O D E L A U T O
P A R E D R I
G R A N D A M O U T

1 2 3 4 5 6

7 8

9 10

11

12 13 14

15

16 17 18 19

20

21 22 23 24

25 26 27 28

29 30

1 2 3 4 5 6

7 8 9

10

11 12 13

14

15 16 17 18

19 20

21 22 23

24 25

26 27
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NAPA Guess & Win contest

NAPA GUESS & WIN!

YOUR NAME:       DAYTIME PHONE:

CITY / TOWN / VILLAGE:         PROVINCE:

EMAIL:

YOUR ANSWER:

Congratulations to Paul Tulk, of 
Dartmouth, Nova Scotia for correctly 
identifying this as the famous Wienermo-
bile. The 1952 edition is in the H. Ford mu-
seum. Paul  also said “I had the fortune of 
actually sitting in it when it was at our ga-
rage in Dartmouth in the 90s. It was a real 
eye stopper for eveyone when it was here.”

Thank you to all who entered 
our contest, you could be next!

Post Apocalyptic movie fans, you’ll love this one to 
the max! Maybe you can name what famous vehicle 
this is, or what its history is. Details please, and a 

FREE 126 piece tool set from NAPA is all yours! The more 
the better!

Send in your answer at autoatlantic.com/Contest.htm 
or Fax us at: 902-423-3354, and make sure to include your 
name, town and province and telephone number. Maybe this 
time it’ll be you! Deadline for entry is September 15th, 2015

THIS 
126-PIECE 

NAPA 
TOOL SET 
COULD BE 

YOURS!

BROUGHT TO YOU BYBROUGHT TO YOU BY

62 a u t o a t l a n t i c . c o m   n   s e p t e m b e r  2 0 1 5






